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The  Pharmacy  First 
for 

Irritable  Bowel  Syndrome. 

Relaxyl*,  the  first  advertised  OTC  treatment  for 
Irritable  Bowel  Syndrome,  is  already  a  success.  Its  uniquely 
dedicated  IBS  indication,  and  your  professional  support,  has 
led  to  impressive  sales  growth  in  pharmacy 
and  the  creation  of  a  new  OTC  category. 
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Oilatum  makes 
such  a  difference. 


HYDRAT 


PROTEC 


Oilatum  offers  your  customers  dual-action 
efficacy  to  relieve  the  irritation  of  itchy,  dry  skin 
conditions  including  eczema  and  dermatitis. 

1.  Hydration  of  irritating,  dry  skin 

Firstly,  by  an  emollient  action  to  moisturise  the  skin 
and  help  restore  its  normal  water  balance.  This  soothes  the 
irritation  and  relieves  the  itch. 

2.  Provision  of  lasting  protection 

Then.  Oilatum  supplements  the  skin's  own  protective  layer 
to  seal  in  moisture  and  help  prevent  further  drying. 

Have  you  considered  the  convenience  dual-action  Oilatum 
can  introduce  to  your  customers'  daily  routine?  Whether 
customers  prefer  to  use  Oilatum  in  the  bath,  or  the  concentrated 
emollient  action  of  Oilatum  Qel  in  the  shower,  what  could  be 
easier  than  making  their  everyday  washing  routine  part  of  their 
dry  skin  therapy  as  well?  Moisturising  creams,  such  as  Oilatum 
Cream,  can  then  be  applied  as  required  during  the  day. 


Oilatum  soothes  and  softens  better  for  longer' 

Unlike  other  formulations  which  contain  vegetable  oils, 
Oilatum  contains  mineral  oils  which  have  been  shown  to  stay 
on  the  skin  longer  and  have  a  better  emollient  effect! 

Better  for  building  business 

To  build  upon  the  success  of  Oilatum,  we're  investing 
£500,000  in  a  Winter  advertising 
campaign  starting  in  October  and 
launching  Oilatum  Qel  in  a 
new  65g  size  priced  to 
attract  new  users. 

So,  with  dual-action 
Oilatum  working  for  you 
and  your  customers,  it  s  not 
surprising  that  it  continues 
as  the  number  one  bath 
emollient  brand  for  dry 
skin  conditions  including 
eczema  and  dermatitis. 


Oilatum 


Dual-action  Oilatum  for  itchy,  irritating,,  dry  skin 
Maximum  Benefit  •  Minimum  Fuss 

PRODUCT  INFORMATION:  Presentation:  Oilatum  emollient  is  an  emollient  bath  additive,  Oilatum  Gel  is  a  shower  gel,  Oilatum  cream  is  an  emollient  cream  Active  ingredients:  Oilatum  Emollient  Light  Liguid  Paraffin  63.4% 
w/w;  Oilatum  Gel  Light  Liquid  Paraffin  70,0%  w/w;  Oilatum  Cream  Arachis  Oil  21.0%  w/w.  Uses:  Oilatum  Emollient  and  Oilatum  Gel:  Treatment  of  dry  dermatitis,  senile  pruritus,  ichthyosis  and  related  dry  skin  conditions. 
Dosage  and  administration:  Oilatum  Emollient  and  Oilatum  Gel :  Use  frequently  as  necessary,  daily  use  is  recommended.  Always  use  with  wafer.  Oilatum  Emollient:  Add  10-30  ml  (1  to  3  capfuls)  to  an  8  inch  bath  of  water,  soak 
for  1 0-20  minutes:  for  infant  baths  use  5-1 0  ml  (1/2-1  capful),  apply  over  whole  body  with  a  sponge.  Pat  skin  dry.  Oilatum  Gel:  Shower  or  wash  as  usual;  apply  to  wet  skin  and  massage  gently;  rinse  briefly  and  pat  skin  dry. 
Caution:  Take  care  to  avoid  slipping  in  the  bath  or  shower.  Oilatum  Cream  Use  as  often  as  required.  Apply  to  affected  area  and  rub  in  well.  Especially  effective  immediately  after  washing.  Product  licence 
numbers-  Oilatum  Emollient:  PL0174/5010R.  Oilatum  Gel:  PL0174/0072.  Oilatum  Cream:  PL0174/5014R.  Pack  sizes  &  RSP:  Oilatum  Emollient;  250  ml  £4  85, 500  ml  £8.06  Oilatum  Gel;  65g  £4.44, 125g 
£8.53  Oilatum  Cream:  40  g  £3.16, 80  g  £4.90  Oilatum  Soap:  £2.35 

Reference  1  Gloor  M,  Falk  M,  Friedrich  HC  SonderdruCkausZeitSChrift  Hautkrankheiten  1975;  50(10):  429-436.  Stielel  Laboralones  (UK)  Lid.  Holtspur  Lane.  Wooburn  Gfeen.  High  Wycombe.  Bucks  HP10  0AU.     Research  in  Dermatology 
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COMMENT 


he  National  Pharmaceutical  Association  has 
taken  a  perhaps  unusual  step  in  supporting 
Allan  Sharpe  in  his  appeal  against  Mid- 
Glamorgan  FHSA.  (p457).  Making  clear  that 
the  NPA  does  not  support  everything  Mr  Sharpe 
has  done,  director  Tim  Astill  says  it  has  long  been 
NPA  policy  that  prescription  charges  should  be 
abolished.  Many  would  agree  with  his  statement 
that  the  level  of  charges  now  means  they  are  a 
disincentive  to  take  up  treatment, 

This  is  a  microcosm  of  a  wider  debat  e1  on  the 
cost  of  healthcare.  This  week,  Berkshire  Health 
Commission  announced  a  budget  shortfall  of  57 
million  and  an  intention  to  restrict  services.  In  an 
attempt  to  dampen  some  of  the  media 
handwringing,  the  National  Association  of  Health 
Authorities  &  Trusts  pointed  out  that,  when 
authorities  restrict  services,  they  tend  to  be 
"marginal  treatments  such  as  cosmetic  surgery". 
But  is  rationing  acceptable  -  is  it  not  an  indication 
that  the  whole  ethos  of  the  NHS  has  been  changed 
in  precisely  the  wrong  direction,  as  RPSGB 
Council  member  Lord  Peston  maintained  at  the 
recent  British  Pharmaceutical  Conference? 

Lord  Peston  argued  for  the  proper  application 
of  economics  to  the  NHS,  not  just  a  blinkered 
focus  on  costs.  Demand  for  healthcare  must  rise, 
he  said,  because  as  a  nation  we  are  richer;  the  real 
price  of  many  interventions  has  fallen;  and  the 
population  most  in  need  of  healthcare  is  growing 
relative  to  the  total.  Healthcare  is  not  free,  but  the 
main  principle  of  the  NHS  has  been  that  it  should 
be  free  at  the  point  of  treatment.  Lord  Peston  also 
pointed  out  that  it  is  a  fundamental  proposition  of 
economics  that,  with  finite  resources,  there  must 
be  a  mechanism  of  choice.  If  price  is  not  the  way, 
there  must  be  other  means  of  rat  ioning.  No  matter 
how  rich  the  country  becomes,  there  will  always 
be  this  dilemma. 
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NEWS 


South  Thames  gets  £100k 
for  counselling  rooms 


Family  health  services  authori- 
ties in  South  Thames  have 
secured  £  100,000  to  investigate 
the  healthcare  benefits  of  phar- 
macy consultation  rooms.  The 
money,  derived  from  South 
Thames  Regional  Health  Author- 
ity and  Tomlinson  funds,  will 
fund  the  implementation  of  over 
50  consultation  areas  in  pharma- 
cies in  Meilon,  Sutton  & 
Wandsworth,  Kingston  &  Rich- 
mond and  Croydon  PUS  As.  An 
equal  number  of  pharmacies  will 
be  used  as  controls. 

"Our  intention,"  says  Merton, 
Sutton  &  Wandsworth's  pharma- 
ceutical adviser,  Norman  Evans, 
"is  to  prove  the  cost -effective- 
ness of  community  pharmacy  by 


the  provision  of  counselling 
areas."  He  hopes  the  scheme  will 
be  used  as  a  blueprint  for  other 
health  authorities,  avoiding  the 
need  for  further  pilot  projects. 

Participating  pharmacists  will 
be  required  to  complete  a  log  of 
every  patient  intervention  for 
one  week  before  the  consulta- 
tion room  is  in  place,  and  for  one 
week  once  it  is  installed.  Control 
pharmacies  will  record  interven- 
tions for  the  entire  fortnight. 

"We  are  taking  a  broad  brush 
approach  to  see  the  nature  of  the 
consultations,  eg  advice  on  pre- 
scription medicines,  OTCs  or 
health  promotion,"  says  Dr  Geoff 
Harding  of  King's  College,  who 
will  be  evaluating  all  the  data 


with  Dr  Imogen  Savage  and  Ros- 
alyn  Harper  over  a  12-month 
period.  The  impact  of  the  consul- 
tation rooms  on  overall  patient 
health  will  be  determined  and 
observational  work  will  be  done 
on  the  interaction  between  phar- 
macists and  patients  within  and 
without  the  counselling  room 

Andrew  McCoig,  chairman  of 
Croydon  LPC  and  a  participant  in 
the  study,  says,  "It's  a  logical  step 
in  professional  development  and 
I  think  it's  going  to  be  a  huge, 
overwhelming  success."  How- 
ever, he  is  concerned  that  contin- 
uing the  scheme  will  see  pharma- 
cists spending  increasing 
amounts  of  time  counselling 
patients,  with  no  remuneration. 


Tesco  targets  private 
prescriptions 

Tesco  is  advising  CPs  which  med- 
icines its  in-store  pharmacies  can 
dispense  cheaper  on  a  private 
rathei  than  MIS  presi  ription 
The  company  is  sending  doctors 
three  lists  of  medicines.  <  )ne 
shows  over  the  counter  medi- 
cines which  retail  at  less  than 
S5.25.  The  others  list  proprietary 
POMs  and  generic  medicines 
(both  POM  and  OTC)  which  are 
available  on  private  prescription 
for  less  than  the  NHS  charge. 

Tesco's  superintendent  phar- 
macist, Mike  Rudin,  told  C&D 
that  the  letters  were  being  sent  to 
major  GP  practices  throughout 
the  country,  in  response  to  in- 
quiries from  doctors  and  FHSAs. 
Copy  had  been  vetted  by  the 
Royal  Pharmaceutical  Soc  iety. 
•  Tesco  is  to  raise  awareness  of 
the  pharmacy  as  a  centre  for  ad- 
vice during  National  Well  Week 
(October  16-20).  The  initiative 
will  be  launched  with  results  of  a 
GP  and  consumer  survey  of  pre- 
ventative healthcare  and  attitud- 
es towards  health  professionals. 


Scottish  minister  praises  pharmacists'  role 


SPGC  chairman  Andrew  Taylor  (right)  takes  Scottish  health  minister 
Lord  James  Douglas-Hamilton  on  a  tour  of  the  new  SPGC 

headquarters,  which  the  minister  formally  opened  this  week 


Pharmacy  has  an  important  role 
in  helping  the  Government 
achieve  its  healthcare  priorities, 
says  Scottish  health  minister 
Lord  James  Douglas-Hamilton. 

Speaking  at  the  opening  of  the 
Scottish  Pharmaceutical  General 
Council's  new  headquarters  in 
Edinburgh,  the  minister  stressed 
that  the  profession's  unique  High 


Street  location  meant  pharma- 
cists were  ideally  positioned  to 
"promote  better  health,  prevent 
illness  and  provide  education  on 
health  matters".  He  also  pledged 
Government  support  for  "opti- 
mising the  use  of  pharmacists' 
knowledge  and  skills  to  assist 
GPs  in  their  prescr  ibing  and  man- 
agement of  drug  costs". 


PSNC  to  hold 
patient  pack 
seminars 


Pharm;  ist-only  patient  pack 
seminars  are  to  be  held  by  the 
Pharmaceutical  Services  Negoti- 
ating Committee. 

The  news  follows  the  post- 
ponement of  the  multi-discipli- 
nary seminars  arranged  by  the 
patient  packs  working  group, 
pending  the  resolution  of  a  num- 
ber' of  practical  points  in  the 
scheme's  implementation  (see 
last  week,  p440  ). 

Once  these  have  been  agreed, 
PSNC  is  to  roll  out  a  series  of 
pharmacist  seminars,  says  secre- 
tary Steve  Axon.  "We  shall  be 
arranging  a  special,  very  short., 
series  of  meetings  for  contrac- 
tors, so  that  they  can  find  out  how 
the  move  affects  them." 

Uncertain  future, 


warns  CPP 


An  uncertain  future  awaits  phar- 
macists, with  no  guarantee  that 
the  changing  pharmaceutical 
needs  of  patients  will  automati- 
cally demand  pharmacy  input. 

The  warning  comes  in  the  Col- 
lege of  Pharmacy  Practice's 
'Strategy  for  the  Future',  a  discus- 
sion document  which  will  be  fed 
into  the  Society's  'Pharmacy  in  a 
New  Age'  initiative  (C&D  last 
week). 

"The  profession  must  be  aware 
of  what  changes  are  likely,  to 
identify  them  and  prepare  for 
them  by  training,"  advises  CPP 
director  Rosemary  Mitchell. 

The  answer  to  this  lies  in  the 
development  of  new  pharmacist 
models:  the  freelance  pharm- 
acist/advisor/consultant who 
meets  the  service  needs  of  the 
domiciliary,  residential  or  nursing 
home  settings;  the  second  phar- 
macist; the  employee  of  a  general 
practitioner;  the  NHS  trust  ser- 
vice with  community  outreach; 
and  the  co-located  general  practi- 
tioner' and  phar  macist. 


Campaign  to  curb  sales  of  amyl  nitrite 


A  Wokingham  pharmacist  and 
local  councillor  is  campaigning 
to  stop  the  sale  of  amyl  nitrite 
from  non-pharmacy  outlets. 

Coling  Lawley  was  prompted 
to  take  action  when  he  heard  of  a 
youth  being  found  unconscious 
after  he  had  inhaled  the  sub- 
stance, bought  from  a  boutique  in 
Reading.  The  drug  is  used  by 
'ravers'  and  is  said  to  enhance 


sexual  pleasure. 

Mr  Lawley  wrote  to  the  local 
media  asking  for'  support  from 
the  public.  So  far  he  has  had  a 
"disappointing"  response,  with 
three  letters  opposing  his  stand. 
9  The  RPSGB  is  taking  a  London 
retailer  to  court  for  the  unsuper- 
vised sale  of  amyl  nitrite  from  a 
non-pharmacy  outlet  .  The  case  is 
due  to  be  heard  in  October. 


Responding  to  local  strengths  and  needs 


The  Department  of  Health  is  to 
consider  the  concept  of  separate 
funding  for  local  community  care 
research  and  development. 

The  Centre  for  Research  and 
Development  Committee  is  to 
produce  a  strategy  building  on 
existing  DoH  research  training 
schemes  in  allied  medical  profes- 
sions, such  as  pharmacy.  The 
news  was  announced  in  the  Gov- 


ernment's 'Response  to  the 
House  of  Lords'  Report  on  Med- 
ical Research  and  the  NHS 
Reforms',  published  last  week. 

The  House  of  Lords'  report 
called  for  "more  discriminating 
distribution"  of  research  and 
development  funds  to  underpin 
research  in  primary  care  by 
responding  to  local  strengths  and 
needs 
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New  editor  takes  over  C&D 


Patrick  Giice  this  week  be- 
comes the  new  editor  of 
Chemist  &  Druggist,  taking 
over  from  John  Skelton,  who 
has  been  promoted  to  associate 
publisher. 

Patrick  joined  the  title  in  1981 
as  a  trainee  reporter,  and  has 
acted  as  deputy  editor  since 


Patrick  Grice 


1989.  Gradu- 
ating from 
the  School  of 
Pharmacy  at 
Nottingham 
in  1979,  he 
worked  in 
community 
pharmacy  in 
Nottingham 
until  joining 
C&D. 

John  Skelton  (above)  leaves 
the  editor's  chair  after  a  tenure 
of  11  years.  He  took  over  from 
C&D's  current  publisher,  Ron 
Salmon,  on  September  14,  1984, 
the  125th  anniversary  issue. 

As  associate  publisher'  of  the 
Pharmacy  Group  within  Miller 
Freeman  Professional,  John  will 
now  be  responsible  for  editori- 
ally-led special  projects. 

He  joined  C&D  in  November 
1980,  after  running  a  Bristol- 
based  private  pharmacy  group 
for  some  eight  years  as  manag- 
ing dir  ector  and  superintendent 
pharmacist. 


The  National  Pharmaceutical 
Association's  solicitors  are  to 
handle  Welsh  pharmacist  Allan 
Sharpe's  appeal  against  the  S550 
fine  winch  was  imposed  on  him 
by  Mid-Glamorgan  Family  Health 
Services  Authority. 

The  NPA  Board  of  Manage- 
ment, in  its  capacity  as  directors 
of  the  ( 'hemists'  I  »efence  Associ- 
ation, has  deeided  to  defra\  the 

costs  of  Mr  Sharpe's  appeal,  fol 
lowing  a  meeting  last  Tuesday. 
"This  should  not  lie  construed 


Community  pharmacists  in 
Devon  are  to  undertake  domicil- 
iary visits  as  part  of  a  needs 
assessment  pili  it  i  in  >jed . 

The  three-month  scheme  will 
involve  three  community  phar- 
macists each  selecting  12 
patients  they  feel  will  benefit 
from  the  intervention.  ( >n  the 
first  visit,  a  needs  assessment 
will  be  carried  out,  with  the  phar- 
macist then  developing  a  care 


as  implying  Iota!  support  for 
everything  Mr  Sharpe  has  done," 
says  NPA  director  Tim  Astill. 
However,  the  NPAs  legal  advice 
suggests  there  is  doubl  about  (he 
FHSA's  interpretation  ol  the 
Terms  of  Service,  casting  suspi- 
cion on  whether  Mr  Sharpe  is  in 
breach  of  contract.  The  appeal 
has  to  be  lodged  with  the  FHSA 
by  ( >ctober  13th. 

Mr  Sharpe  is  happy  at  the  back 
ing.  "It's  nice  to  have  support 
from  my  ow  n  people,"  he  says. 


plan  which  w  ill  be  put  into  act  ion 
at  the  second  visit.  Pharmacists 
will  be  paid  S  100  per  patient. 

1  >ata  from  the  first  visit  will  be 
analysed  and  used  as  the  basis 
for  a  wider  scale  service,  says 
Devon  Family  Health  Services 
Authority's  project  manager,  Sue 
Taylor.  "It's  an  area  where  we 
could  work  closely  with  the 
social  sen  ices  and  hopefully  pro- 
mote joinl  working  with  them." 


Counterpart  marking 


London  falls  below  the  threshold 


London  is  home  to  40  per  cent  of 
the  pharmacies  which  fail  to 
qualify  for  the  professional 
allowance,  reveals  the  fifth  sta- 
tistical bulletin  on  'General  Phar- 
maceutical Services  rn  England 
1994-95'. 

Some  344  pharmacies  dis- 
pense less  than  1.000  prescrip- 
tions per  month,  the  minimum 
number'  of  prescription  items 
qualifying  for  the  graduated  tran- 
sitional payment  introduced  in 
the  1993-94  pay  settlement,  of 
which  133  are  concentrated  in 


five  London  family  health  ser- 
vices authorities.  A  further  980 
pharmacies  nationwide  dispense 
less  than  1,500  items  per  month. 

The  bulletin  also  revealed  that 
seven  out  of  the  top  ten  FHSAs 
with  the  greatest  number  of 
pharmacies  per  million  popula- 
tion are  located  in  London. 

Despite  fears  that  the  thresh- 
old allowance  would  force  some 
pharmacies  under,  the  number  of 
pharmacies  with  NHS  contracts 
remained  stable  during  this 
period  -  at  9,771  only  five  up  on 


the  previous  year.  These  re- 
ceived 428.6  million  dispensing 
fees,  a  3  per  cent  increase,  aver- 
aging out  at  43,863  per-  pharmacy. 

The  growth  in  non-dispensing 
remuneration  is  highlighted  in 
the  report  with  67  per  cent  of 
pharmacies  receiving  payment 
for  keeping  Patient  Medication 
Records  and  around  one-third 
being  paid  for  offer  ing  a  service 
to  residential  homes. 

'General  Pharmaceutical  Ser- 
vices in  England  1994-95'  ISBN  1 
85839  469  4.  Price  £2.00. 


Pharmacy  assistants  following 
C&D's  Cambridge  Counterpart 
programme  should  note  that  this 
weekend  is  their  last  chance  for 
the  time  being  to  answer 
questions  on  module  1  ('Summer 
Healthcare')  using  the  telephone 
marking  service. 

From  Monday,  October  2, 
registered  participants  will  be 
able  to  answer  questions  on 
modules  2  to  4  (module  4  is 
published  with  this  week's  issue 
-  for  details  see  Over  the 
Counter,  p5).  Assistants  who 
have  only  recently  started  the 
course  will  be  given  further 
opportunities  to  respond  to 
earlier  question  papers  later  in 
the  programme, 

In  limiting  the  number  of 
modules  which  can  be 
answered  at  any  one  time  to 
three,  we  are  following  best 
educational  practice  to  ensure 
that  study  of  the  modules  is 
spread  over  an  appropriate 
period  of  time. 

Assistants  still  joining  the 
programme  should  study  back 
modules  alongside  current 
modules,  so  that  they  have 
caught  up  by  the  end  of  the  year. 
The  telephone  marking  service 
may  be  used  for  current 
modules.  Question  papers  for  all 
modules  should  be  completed 
immediately  after  study  in 
consultation  with  the 
pharmacist.  Gaps  in  the 
telephone  record  can  be  filled  in 
early  next  year. 
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Heroin  addict  'grossly 
unfit'  to  be  on  Register 


Drug  Tariff  latest 

The  Department  of  Health  has 
agreed  a  change  to  category  D  for 
naproxen  tablets  250  and  500mg, 
with  effect  from  October  1.  In  the 
absence  of  an  endorsement, 
payment  will  default  to  the  rates 
set  out  in  Part  VIII  of  the  Drug 
Tariff. 

Medilink  update 

Around  one-quarter  of  the  UK 
population  is  registered  with 
Boots'  PMR  system,  Medilink, 
claims  the  autumn  edition  of  the 
The  Boots  Shareholder'. 

Visible  eczema 

Eczema  sufferers  can  buy  a 
Glaxo-sponsored  audio  cassette 
and  video  tape  for  £3.99  during 
National  Eczema  Week  (running 
until  October  8).  Cheques  (made 
payable  to  Living  with  Eczema) 
should  be  sent  to:  National 
Eczema  Week  Offer,  Webbs 
Warehouse,  56a  Webbs  Road, 
London  SW11  6SF. 

Veterinary  fees 

A  number  of  changes  have  been 
made  to  the  proposed  1995/96 
fees  for  the  licensing  of 
veterinary  medicines.  The 
existing  limit  for  low  turnover 
relief  is  raised  to  £40,000,  the 
minimum  charge  for  the  graded 
annual  fee  reduced  to  £205;  the 
maximum  inward  mutual 
recognition  fee  should  be 
reduced  from  £10,000  to  £8,000 
(and  other  fees  proportionately); 
the  maximum  fee  for  outward 
mutual  recognition  fees  reduced 
to  £700;  and  the  fee  for  animal 
test  certificates  is  frozen  at  its 
current  level.  These  will  come 
into  effect  from  September  29. 

LMCs' private  support 

Some  90  per  cent  of  local  medical 
committees  say  they  should  be 
allowed  to  issue  private 
prescriptions  to  NHS  patients, 
says  a  report  in  the  BMA  News 
Review. 

Dispensing  doctor  rate 

Dispensing  doctors  have  a  new 
discount  rate,  effective  from 
October  1.  The  top  rate  for 
practice  prescribing  bills  of  more 
than  £18,000  is  9.57  per  cent. 

Paracetamol  answers 

The  Paracetamol  Information 
Centre  has  produced  a  leaflet  on 
paracetamol  use,  dosage  and 
overdose,  it  is  available  on 
request  from  the  Paracetamol 
Information  Centre,  Suite  413, 
Butler's  Wharf,  45  Curlew  Street, 
London  SE1  2ND.  Tel:  0171  407 
6854. 


A  young  heroin-addicted  phar- 
macist -  struck  off  the  Register 
after  stealing  drugs  to  feed  her 
habit  -  may  still  be  able  to  dis- 
pense drugs  to  the  public  for 
another  three  months,  the  chair- 
man of  the  Royal  Pharmaceutical 
Society's  Statutory  Committee 
lamented  last  week. 

Gary  Flather  QC  said  it  was  of 
"very  great  regret"  that  the  Com- 
mittee does  not  have  the  same 
powers  as  the  General  Medical 
Council  and  the  General  Dental 
Council  in  ordering  an  immediate 
striking  off. 

The  Committee  had  ruled  that 
Jennifer  Ann  Brewer  was  "not  fit 
to  be  on  the  Register"  after  hear- 
ing that,  while  employed  in  a 
Tesco  pharmacy  in  Cheltenham, 
she  had  stolen  diamorphine  to 
feed  a  two-year  drug  addiction. 
The  thefts  only  came  to  light 
when  drug  squad  officers  advised 
the  pharmacy  to  do  a  stocktake. 

Ms    Brewer,    of  Leominster, 


An  81-year-old  pharmacist,  who 
reluctantly  came  out  of  retire- 
ment to  superintend  the  phar- 
macy in  which  his  unqualified 
son  sold  methadone  to  drug 
addicts,  was  struck  from  the  Reg- 
ister last  week.  The  Royal  Phar- 
maceutical Society's  Statutory 
Committee  found  Sydney  Hut- 
chinson of  Upper  Norwood, 
south  London,  guilty  of  profes- 
sional misconduct  because  he 
allowed  his  pharmacy,  Hutchin- 
son Chemists  in  Camberwell, 
south  London,  to  operate  while 
unsupervised. 

His  son,  John,  whose  address 
was  not  given  and  who  did  not 
attend  the  hearing,  pleaded  guilty 
at  Tower  Bridge  Magistrates 
Court  in  January  this  year  to  ten 
charges  of  supplying  methadone 
to  registered  drug  addicts  in  con- 
travention of  the  1971  Misuse  of 
Drug  Act ,  and  asked  for  39  simi- 
lar offences  to  be  taken  into  con- 
sideration. He  was  fined  a  total  of 
£2,200  with  £35  costs. 

In  March  this  year,  at  the  same 
court,  Mr  Hutchinson  senior,  the 
only  qualified  pharmacist  in  the 
business,  pleaded  guilty  to  five 
charges  under  the  1968  Medi- 
cines Act  relating  to  his  role  as 
superintendent  of  the  pharmacy. 

Be  was  conditionally  dis- 
charged for  12  months  and  the 
company  was  fined  a  total  of 
£1,250  with  £500  costs. 


Hertfordshire,  did  not  attend  the 
hearing  and  had  requested  an 
adjournment.  She  had  informed 
the  Committee  that  she  was 
working  at  Sadiq  Pharmacy  in 
Bristol. 

She  pleaded  guilty  on  Januaiy 
4  at  North  Gloucestershire  Mag- 
istrates Court  that  between  July 
29  and  October  4,  1994,  she  stole 
diamorphine  to  the  value  of 
£173.65,  belonging  to  Tesco 
Chemist,  and  to  possessing  a 
quantity  of  diamorphine.  She 
asked  for  a  similar  offence  to  be 
taken  into  consideration  and  was 
placed  on  probation  for  12 
months  with  an  order  to  pay  £50 
in  compensation  to  Tesco. 

Announcing  the  decision  to 
strike  off  Ms  Brewer,  Mr  Flather 
said:  "She  has  rendered  herself 
grossly  unlit  to  lie  on  the  Register 
...  She  has  greatly  exposed  the 
public  to  danger  -  from  which 
the  unsuspecting  public  must  be 
protected." 


At  last  week's  hearing,  Stewart 
Leech,  for  the  Royal  Pharmaceu- 
tical Society,  said  that  Society 
inspector  Stephen  Lutiner  visited 
the  pharmacy  on  October  1  last 
year.  He  asked  an  assistant  if  he 
could  speak  to  the  pharmacist 
and  was  directed  to  John 
Hutchinson.  He  asked  Mr 
Hutchinson  if  he  was  the  chemist 
and  he  replied  "Yes".  Mr  Lutiner 
successfully  bought  prescribed 
medicines  from  the  shop  and  left. 
He  returned  lat  er  and  confronted 
Mr  Hutchinson,  who  confessed 
to  making  up  to  50  supplies  of 
Controlled  Drugs  to  addicts 
between  September  5  and  Octo- 
ber 1  last  year. 

Mr  Hutchinson  senior,  a  quali- 
fied chemist  for  over  50  years, 
was  questioned  at  his  home.  He 
admitted  knowing  that  his  son 
ran  the  shop  without  a  pharma- 
cist. Having  spent  the  last  16 
years  in  retirement,  he  was 
encouraged  by  his  son  to  super- 
intended the  business.  "I  really 
did  not  want  to  take  part  in  the 
business,"  he  said. 

He  said  he,  too,  was  horrified 
when  he  found  out  about  the  sup- 
ply of  drugs.  He  challenged  his 
son  and  regretted  acting  in  "a 
weak  manner".  He  accepted  full 
responsibility. 

Gary  Flather  QC  also  ordered 
that  the  pharmacy  be  removed 
from  the  Register. 


Tribunal  clears 
Scottish  pharmacist 
of  sexual  harassment 

A  Stirlingshire  pharmacist  has 
been  cleared  of  sexually  harass- 
ing a  female  shop  assistant. 
Jacqueline  Rutherford,  of  Ban- 
nockburn,  claimed  being  unfairly 
dismissed  and  sexually  discrimi- 
nated against  by  her  boss,  Ian 
Campbell,  who  runs  I M  Campbell 
(Chemists)  in  Bannockburn. 

Mrs  Rutherford  told  an  indus- 
trial tribunal  that  she  was  sexu- 
ally harassed  through  offensive 
remarks  and  unnecessary  physi- 
cal contact  and  was  fired  on 
November  14,  1994,  after  her 
employer  discovered  she  had 
made  these  allegations  in  a  rival 
pharmacy. 

A  list  of  alleged  incidents  dat- 
ing from  1992  culminated  on 
October  3  last  year,  when  Mrs 
Rutherford  claimed  Mr  Campbell 
put  his  arms  round  her  and  tried 
to  cuddle  her.  The  following  day, 
unknown  to  her  boss,  she  con- 
tacted the  Royal  Pharmaceutical 
Society  and  complained  about 
sexual  harassment  . 

The  tribunal  noted:  "Mr  Camp- 
bell's position  in  regard  to  the 
allegations  can  be  stated  fairly 
shortly. 

"The  premises  were  small,  but 
busy.  From  time  to  time  he  had  no 
doubt  that  he  would  brush  up 
against  some  of  the  employees  as 
they  would  brush  up  against  each 
other.  It  was  inadvertent,  inno- 
cent and  unavoidable.  He  was 
unaware  of  ever  having  given 
offence  to  any  employee,  includ- 
ing the  applicant." 

The  incident  on  October  3  Mr 
Campbell  remembered  because 
of  his  shock  at  Mrs  Rutherford's 
reaction  to  his  touching  her 
waist,  the  reason  for  which  he 
can't  remember,  but  he  denied 
that  she  was  shaking  or  in  tears 
after  it,  and  his  version  was  cor- 
roborated by  another  assistant. 

Other  shop  assistants  also  gave 
evidence  that  they  hadn't  been 
sexually  harassed  by  Mr  Camp- 
bell, despite  Mrs  Rutherford's 
claims  that  this  had  taken  place. 

The  tribunal  stated:  "The  inci- 
dent of  October  3  was  never  more 
than  a  fleeting  inadvertence.  Mr 
Campbell  was  not  guilty  of  sexual 
harassment." 

In  rejecting  Mrs  Rutherford's 
claims,  the  tribunal  said  that  if  an 
employer  discovered  an 
employee  had  made  unfounded 
sexual  allegations  against  him, 
which  threatened  his  livelihood 
and  professional  career,  dis- 
missal would  be  bound  to  be  fair. 

The  tribunal  had  found  the  alle- 
gations of  sexual  harassment  to 
be  unfounded  in  fact,  and  that  it 
therefore  found  the  dismissal  to 
be  fair  on  the  merits. 


Eighty-one-year-old  superintendent  struck 
off  after  son  supplies  methadone  to  addicts 
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GHP  pay  deadlock 

The  move  to  locally  negotiated 
pay  is  causing  stalemate  with  the 
Guild  of  Hospital  Pharmacists' 
1995/96  pay  settlement. 

Nationally,  a  1  per  cent  in- 
crease has  been  agreed,  with  the 
potential  for  up  to  a  further  -  per 
cent  to  be  awarded  locally.  How  - 
ever, not  all  Trusts  have  agreed  to 
pay  the  maximum  rate. 

While  the  financial  aspect  is  a 
problem,  the  stumbling  block, 
says  Guild  spokesman  I)r  tied 
Lee,  is  the  push  towards  local 
terms  of  conditions  of  service. 

"We  would  prefer  to  see  nat- 
ional negotiations.  This  desire  to 
introduce  local  terms  of  condi- 
tions of  service  will  mean  each 
individual  Trust  will  have  a  differ- 
ent policy  on,  for  example,  out  of 
hours  and  redundancy,"  he  says. 

Children  fatter  and 
more  unhappy  now 

Parents  who  think  it  is  an  easy  life 
for  children  of  the  1990s  are 
wrong,  according  to  statistics  in 
the  first  children's  health  survey 
by  the  Office  of  Population  Cen- 
suses &  Surveys. 

In  health  terms,  children  are 
taller,  weigh  more,  have  better 
teeth  and  are  less  prone  to  infec- 
tion. However,  once  socio-eco- 
nomic and  demographic  factors 
enter  the  picture,  it  is  revealed 
that  20  per  cent  have  a  psychi- 
atric disorder  and  tl  e  incidence 
of  adolescent  male  suicide  has 
nearly  doubled  between  the  late 
1970s  and  '80s.  In  contrast,  the 
suicide  rate  among  females  of  the 
same  age  has  dropped  by  23  per 
cent,  although  the  incidence  of 
anorexia  nervosa  is  highest  in 
this  age  group. 

The  proportion  of  children  with 
asthma  and  hayfever  has  risen 
and  they  also  tend  to  be  fatter  and 
less  fit  I  ban  then  patents. 

'The  health  of  our  children  - 
decennial  supplement'.  Series  DS 
No  11,  HMSO,  S21.U0,  ISBN 
0116916435. 

Brighton  tackles 
discharge  planning 

Brighton  Healthcare  NHS  Trust 
has  appointed  hospital  pharma- 
cist Gail  McPherson  as  its  dis- 
charge policy  and  information 
manager. 

Ms  McPherson's  first  task, 
when  she  takes  up  the  full-time 
post  in  October,  will  be  to  audit 
current  discharge  procedures. 
Following  this,  areas  of  good 
practice  will  be  determined 
before  a  final  policy  is  produced, 
tailored  to  specific  needs. 


Business 
rates  and 
the  small 
businessman 

I  have  never  disguised  my 
dislike  for  many  of  the 
destructive  policies  pursued 
by  the  present  administration. 
As  a  consequence,  I  have  been 
accused  by  some  of  political 
bias.  In  fact,  I  do  attempt  to 
tread  a  centre  path,  but  it  is 
inevitable  that  I  will  make 
more  criticism  of  the 
Government  than  I  am  ever 
able  to  make  of  the 
Opposition. 

However,  as  the  general 
election  approaches,  this 
position  may  change  because 
even  the  Labour  Party  cannot 
sit  on  the  fence  forever.  Once 
its  policies  are  known,  then  I 
will  be  the  first  to  comment! 
Just  such  an  opportunity  has 
now  occurred,  with  the 
publication  of  Labour's  plans 
to  reorganise  local 
government  {The  Guardian 
September  22). 

At  first  sight,  this  policy 
would  appear  to  have  nothing 
whatsoever  to  do  with 
pharmacy,  but  the  sting  lies  in 
the  end  of  this  particular  tale, 
with  the  almost  casual  last 
sentence  that  business  rates 
would  be  returned  to  local 
control. 

Whether  government  is 
Labour  or  Conservative,  our 
contract  has  never  made 
allowance  for  changes  in 
individual  expenses,  so 
dramatic  variations  between 
contractors  will  always  be  to 
someone's  disadvantage.  In 


the  case  of  business  rates, 
once  the  dust  of  change  had 
settled,  they  at  last  became 
uniform,  so  this  is  one 
Conservative  initiative  that  I 
have  always  felt  free  to 
applaud. 

I  view  with  dread  the  return 
to  the  chaotic  situation  that 
previously  existed,  where 
local  businesses  could  be  held 
to  ransom  by  spendthrift 
councils  which  saw  their 
business  communities  as 
open  cheque  books  to 
socialist  Utopia. 

Variations  in  business  rates 
of  the  order  that  existed 
before  the  Conservative 
reforms  could  bankrupt  many 
vulnerable  pharmacies.  This  is 
a  change  that  should  be 
vociferously  resisted. 

Labour  wishes  to  return 
power  to  local  control  -  a 
policy  that  I  support,  but  this 
must  not  be  done  by 
sacrificing  small  businesses 
on  the  altar  of  loony  left 
extremism. 

No  turning 
back,  but  no 
going  forward 
either  ,„ 

There  can  be  no  going  back 
over  the  question  of  some 
devolution  of  our 
remuneration  to  local 
negotiations,  but  the 
Pharmaceutical  Services 
Negotiating  Committee  is 
right  in  resisting  any  further 
increase  until  the  present 
chaotic  situation  has  been 
resolved. 

However,  the  Committee  is 
also  in  danger  of  emulating 
King  Canute  by  trying  to  stop 
the  unstoppable.  The  tide  of 
change  is  now  inexorable,  so 


it  must  accept  that  its  priority 
should  be  to  adequately 
prepare  all  local 
pharmaceutical  committees 
for  their  future  local 
negotiating  role. 

I  am  an  enthusiastic 
supporter  of  locally  managed 
services,  but  the  payment  for 
any  extra  services  must  be  fair 
to  all  contractors.  Godfrey 
Horridge,  PSNC  financial 
executive,  comments  that: 
"For  the  sums  involved,  the 
amount  of  time  being  spent  in 
local  negotiations  is  crazy." 

That  may  be  presently  true, 
but  it  is  transparently  clear 
that  the  Government  has  no 
intention  of  dealing  in  tiny 
amounts.  Once  the 
negotiating  systems  are  seen 
to  be  working  satisfactorily, 
then  the  scene  could  be  set  for 
a  dramatic  transfer  of  global 
sum  money  to  a  now 
established  local  management 
system. 

Some  may  view  this  as  our 
Trojan  horse,  while  others 
impatiently  wait  for  the  local 
freedom  to  compete  for  a 
larger  slice  of  the  cake. 
However,  if  that  slice  is  cut 
from  the  global  sum,  then  it  is 
vital  that  all  LPCs  are 
competently  trained  in  the 
negotiating  skills  necessary  to 
ensure  equal  opportunity  for 
all  contractors. 

Unichem  has  already 
proudly  announced  in  its 
interim  results  (C&D 
September  23,  p444)  that 
Moss  Chemists  has  already, 
managed  to  capture  a  greater 
proportion  of  locally  awarded 
NHS  remuneration,  and 
expects  that  element  to  rise  to 
20  per  cent  of  total  NHS 
income. 

I  detect  excitement  in  the 
board  rooms  in  anticipation  of 
being  able  to  capture  the 
lion's  share  of  that  20  per  cent. 
PSNC  must  ensure  that  this 
confidence  is  ill-founded  and 
that  all  contractors  are  able  to 
equally  participate  in 
providing  pharmaceutical 
services  which  are  sensitive  to 
local  need. 
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Premique:  new  option  in  HRT 


Zydol  (tramadol),  the  centrally- 
acting  analgesic  from  Searle,  is 
now  available  in  a  slow-release 
presentation.  Zydol  SR  comes  as 
an  orally-administered  tablet  in 
three  strengths:  100mg  (60, 
£19.12);  150mg  (60,  £28.68),  and 
200mg  (60,  £38.24).  As  with  other 
analgesics,  the  dose  should  be 
adjusted  according  to  the 
severity  of  pain  and  the  response 
of  the  patient.  The  usual  dose  is 
100nig  twice  daily,  morning  and 
evening.  This  dosage  can  be 
titrated  up  to  150  or  200mg  twice 
daily. 

Searle  Pharmaceuticals.  Tel: 
01494  521124. 

Enlive  from  Abbott 

Abbott  Laboratories  is  launching 
a  new  product  in  its  nutritional 
range.  Enlive  is  a  non-milk- 
tasting  nutritional  supplement, 
which  is  available  in  four 
flavours:  Orange,  Lemon  &  Lime, 
Pineapple  and  Apple.  The  basic 
NHS  price  for  a  240ml  tetra  pack 
is  £1.50  (27,  £40.50). 
Abbott  Laboratories  Ltd.  Tel: 
01628  773355. 

Anabact 

Asta  Medica  is  introducing 
Anabact,  a  gel  containing  0.75  per 
cent  metronidazole  (w/w).  It  is 
available  in  15  and  30g  sizes, 
which  have  basic  NHS  prices  of 
£4.70  and  £8.31  respectively. 
Asta  Medica  Ltd.  Tel:  01223 
423434. 

Nystamont clarification 

Nystamont  (nystatin)  oral 
suspension,  containing 
100,000iu/ml,  conies  ready 
prepared  in  either  a  30  or  500ml 
pack.  Basic  NHS  prices  are  £2.05 
and  £24.60  respectively. 
Rosemont  Pharmaceuticals  Ltd. 
Tel:  0113  2441999. 

Zoladex  LA 

Zoladex  (goserelin),  used  for 
hormonal  manipulation  in  the 
management  of  prostate  cancer, 
is  now  available  in  a  longer- 
acting  formulation.  Zoladex  LA 
(containing  10.8mg  goserelin), 
when  given  every  12  weeks  to 
male  patients,  has  been  shown  to 
suppress  serum  testosterone  to 
the  same  extent  as  Zoladex 
(3.6mg)  given  every  four  weeks 
for  a  period  of  12  weeks.  The 
basic  NHS  price  for  Zoladex  LA  is 
£366.81. 

Zeneca  Pharma.  Tel:  01625 
535999. 


Premique  tablets  from  Wyeth, 
combining  conjugated  oestro- 
gens  (Premarin)  with  medrox- 
yprogesterone acetate  (MPA), 
extends  the  choice  of  bleed-free 
hormone  replacement  therapy 
for  postmenopausal  women  with 
an  intact  uterus. 

Premique  is  indicated  in  such 
patients  for  the  treatment  of: 
vasomotor  symptoms  associated 
with  oestrogen  deficiency;  atro- 
phic- vaginitis;  atrophic  uteritis; 
and  prevention  and  management 
of  osteoporosis  associated  with 
oestrogen  deficiency  in  women 
who  are  at  risk  of  developing 
fractures. 

One  tablet,  containing  0.625mg 
Premarin  and  5mg  MPA,  should 
be  taken  daily  in  a  continuous  28- 
day  regimen  with  no  break 
between  packs.  Treatment 
should  be  started  as  soon  as  pos- 
sible after  the  onset  of  the 


Novo  Nordisk  has  added  two 
new  pens  to  the  Novopen  range 
and  replaced  its  pancreatic 
Glucagon  with  a  genetically  engi- 
neered alternative. 

The  Novopen  is  styled  in  stain- 
less steel  and  matt  black,  while 
the  Novopen  Fun  is  available  in 
two  vibrant  colours  -  'Red  Hot' 
and  'Cool  Blue'. 

Both  new  pens  feature  a  sim- 
ple dial  a  dose  mechanism  to 
ensure  dosage  accuracy,  but  are 
able  to  administer  insulin  in  sin- 
gle unit  increments  -  from  one  to 
40  units  -  making  them  particu- 
larly suitable  for  children  and 
pregnant  women,  who  often 
need  to  make  fine  adjustments  to 
their  insulin  dose. 


The  indications  for  Zocor  (sim- 
vastatin), the  upid-lowering 
agent,  have  been  extended  to 
include  use  in  patients  with  coro- 
nary heart  disease  to:  reduce  the 
risk  of  mortality;  reduce  the  risk 
of  coronary  death  and  non-fatal 
myocardial  infarction;  reduce  the 
risk  for  undergoing  revascularisa- 
tion procedures;  and  slow  the 
progress  of  coronary  atheroscle- 
rosis, including  reducing  the 
development  of  new  occlusions. 

In  a  study  of  over  4,400  angina 
patients  and  heart  attack  sur- 
vivors, simvastatin  reduced  the 
risk  of  coronary  deaths  by  42  per 
cent  and  mortality  r  ate  by  30  per 
cent  compared  to  placebo. 


menopause  and  certainly  within 
two  to  three  years. 

A  carton  containing  three  28- 
day  packs  has  a  basic  NHS  price 
of  S20.55.  Premique  tablets  only 
attract  one  prescription  charge. 

Premique  Cycle  is  an  HRT  regi- 
men composed  of  two  sets  of 
tablets.  Each  28-day  calendar- 
pack  contains  28  conjugated 
oestrogens  (0.625mg)  tablets  and 
14  MPA  ( lOmg)  tablets. 

One  oestrogen  tablet  is  taken 
daily  for-  28  days,  with  one  MPA 
tablet  taken  daily  from  days  15- 
28  of  the  cycle.  There  should  be 
no  break  between  packs  and 
women  on  this  form  of  HRT  will 
experience  a  monthly  bleed. 

A  carton  of  three  42-tablet 
packs  has  a  basic  NHS  price  of 
£20.55  and  attracts  two  prescrip- 
tion charges. 

Wyeth  Laboratories.  Tel:  01628 
604377. 


The  pens  ar  e  designed  for  use 
with  standard  1.5ml  Perrfil  car- 
tridges and  are  compatible  with 
NovoFine  needles. 

The  pens  are  supplied  free  of 
charge  to  people  with  diabetes 
subject  to  the  advice  of  a  doctor 
or  diabetes  clinic. 

The  new  Glucagen  Kit  lmg 
with  Novo  Nordisk's  genetically 
engineered  Glucagon,  super- 
sedes the  company's  pancreatic 
Glucagon  Novo  lmg  in  the  UK. 
Glucagen  is  available  as  a  kit  con- 
taining a  syringe,  pre-frlled  with 
lml  of  sterile  water  and  a  lmg 
vial  of  freeze-dried  Glucagon 
(basic  NHS  price  SI 9.95). 
Novo  Nordisk  Pharmaceuticals 
Ltd.  Tel:  01293  613555. 

Tritace  licence  extension 

The  licence  for  Tritace  (ramipril ) 
has  been  extended  to  cover  the 
product's  use  in  congestive  heart 
failure  as  an  adjunctive  therapy 
to  diuretics,  with  or  without  car- 
diac glycosides. 

The  recommended  initial  dose 
for  this  indication  is  1.25mg  once 
daily  in  patients  stabilised  on 
diuretic  therapy.  Depending  on 
the  patient's  response,  the  dose 
may  be  increased.  If  this  is  neces- 
sary, it  should  be  doubled  at  inter- 
vals of  one  to  two  weeks.  If  a 
daily  dose  of  2.5mg  or  more  is 
required,  this  can  be  taken  as  a 
single  dose  or  as  two  divided 
doses.  The  maximum  permitted 
daily  dose  is  lOmg. 


Ultrapharm  products 

The  following  products  have 
been  approved  by  the  Advisory 
Committee  on  Borderline 
Substances:  Schar  Gluten  free 
Baguette  400g;  Lifestyle  Gluten 
free  High  Fibre  Rolls  400g;  Ultra 
Wheat  free  Bread  400g;  Ultra 
Wheat  free  rolls  280g. 
Ultrapharm  Ltd.  Tel:  01491  578016. 

Assura  Urostomy 

The  Assura  Urostomy  range  from 
Coloplast  has  FP10  approval,  with 
effect  from  October  1.  The  pack 
size  for  all  bar  codes  has  been 
increased  from  20  to  30.  The 
range  has  been  available  on  FP10 
in  Northern  Ireland  for  some  time. 
Coloplast  Ltd.  Tel:  01733  392000. 

Roche  redistribution 

Orders  for  the  following  Roche 
ethical  products  should  now  be 
placed  with  Searle,  PO  Box  53, 
Lane  End  Road,  High  Wycombe, 
Buckinghamshire  HP12  4HL, 
which  is  now  the  UK  distributor 
of:  Brevinor,  Noriday,  Norimin, 
Norinyl-1,  Menophase,  Synphase, 
Ufovlan  and  Synarel  Nasal  Spray 
(30-  and  60-dose  units).  Orders 
placed  with  Roche  before 
September  29  will  be  invoiced  by 
the  company  to  which  payments 
should  be  made.  Thereafter, 
orders  should  be  placed  with 
Searle.  Roche  says  this  is  part  of 
a  programme  to  totally  divest 
these  essential  compounds  and 
in  due  course  Searle  will  become 
licence  holder  and  assume  total 
manufacturing  responsibility. 
Roche  Products  Ltd.  Tel.  01707 
366000. 

Neoral  packaging 

The  foil  used  to  secure  Neoral 
(cyclosporin)  soft  gelatin 
capsules  in  the  blister  packs  will 
now  be  gold  in  colour,  where 
previously  it  was  silver.  The 
change  affects  all  strengths  and 
comes  into  effect  immediately. 
Sandoz  Pharmaceuticals  (UK)  Ltd. 
Tel:  01132  593400. 

Asendis  and  Loxapac 

Novex  Pharma  is  no  longer 
responsible  for  the  distribution  of 
Asendis  tablets  and  Loxapac 
capsules.  These  products  should 
no  longer  be  ordered  from 
Novex's  distributor,  Distriphar, 
but  should  instead  be  ordered, 
along  with  other  Wyeth  Lederle 
products,  from  customer  services 
at: 

Wyeth  Laboratories.  Tel:  01628 
414871. 


New  from  Novo  Nordisk 
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PAC 


C/mefK//n&  Tablets  200  mg 


Cimetidine  Tablets  2 

Each  tablet  contains  Cimetidine  Ph.  Eur  200  mg 


Gapsutes  ~\  O  rocj- 


Piroxicam  Capsules  1 0  mg 

C 

Each  capsule  contains  Piroxicam  USP  10  mg 


56l  capsules  In  calendar  blister  packs 


LENNON 


Packs 


5? 


•  Lennon  Pharmaceuticals'  individually  blistered  calendar  packs  contain  full 
patient  information  leaflets  to  comply  with  European  Directive  92/27/EEC. 

®  Lennon  calendar  packs  only  take  a  minute  to  dispense,  saving  you  time. 

«  Lennon  individual  packaging  helps  build  patient  loyalty. 

•  With  Lennon  Pharmaceuticals  you  get  exactly  what  you  order  including 
daily  deliveries. 

•  Lennon  Pharmaceuticals  provide  a  quality  range  at  competitive  prices 
-  a  perfect  package. 

Call  our  Helpline  on  01484  608886  for  an  explanatory  booklet  on  the  EC  Directive. 


LENNON 

PHARMACEUTICALS 


LE007'95 


COUNTERpoints 


n  new  pain  solution 


Crookes  Healthcare  has 
added  two  new 
Pharmacy  lines  to  the 
Nurofen  range. 

Nurofen  Micro- 
granules  has  been 
developed  to  offer  the 
analgesic  benefits  of 
Nurofen  in  a  fast-acting 
soluble  form.  The 
granules  disperse 
quickly  in  water, 
producing  a  gently 
effervescent,  orange- 
flavoured  drink,  which 
allows  the  ibuprofen  to 
be  absorbed  easily  by 
the  body. 


Ibuleve  on  top 

New  point  of  sale  material 
-  including  a  3D  stand- 
alone tall  card  display  -  is 
now  available  for 
Dendron's  topical 
analgesic,  Ibuleve. 

With  ads  running  on  TV 
throughout  the  autumn,  and 
a  radio  campaign  in 
November,  the  brand  is 
also  gearing  up  to  support 
National  Back  Pain  Week 
(October  9-15). 
Dendron  Ltd.  Tel:  01923 
229251. 


Each  sachet  contains 
400mg  ibuprofen.  The 
initial  dose,  for  adults 
and  children  over  12 
years,  is  one  sachet, 
then,  if  necessary,  one 
sachet  every  four  hours 
up  to  a  maximum  of 
three  within  24  hours. 

The  contents  of  one 
sachet  should  be  placed 
in  a  glass,  half  fill  it  with 
water,  stir,  then  drink 
immediately. 

Nurofen  Micro- 
granules  is  available  in 
packs  of  six  or  12 
sachets,  retailing  at. 
£1.69  and  £2.95. 

In  response  to 
pharmacy  demand, 
Crookes  is  also 
launching  Nurofen  400 
for  situations  where  a 
single-dose,  single  tablet 
is  preferred.  Each  sugar- 
coated  tablet  contains 
400mg  ibuprofen  and 
has  Nurofen  400  printed 
on  it.  The  dosage  is  one 
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tablet  initially,  followed 
by  a  further  one  every 
four  hours,  up  to  a  1 
maximum  of  three  in  24 
hours. 

Both  of  the  new  lines 
will  benefit  from  a  £13.5 
million  marketing 
support  programme, 
planned  for  the  Nurofen 
brand  in  1995. 
Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 


Bayer  boosts 
advertising  for 
new  Combi  pack 

Bayer  is  supporting  the 
launch  of  its  new 
Canesten  Combi  pack 
with  a  burst  of  advertising 
in  the  women's  press.  It  is 
spending  almost  £450,000 
on  a  campaign  covering 
the  major  titles: 
Cosmopolitan,  Marie 
Claire,  Prima,  She,  Bella, 
B est  and  Take  a  Break. 

The  new  Combi  pack 
combines  a  Canesten  1 
Pessary  (clotrimazole 
500mg)  with  a  20g  tube  of 
Canesten  1  per  cent 
Cream  and  retails  at  £7.49. 
Bayer  says  it  offers  the 
convenience  and  benefit 
of  tackling  both  the  cause 
and  symptoms 
simultaneously. 

An  in-pack  information 
leaflet  gives  clear  and 
concise  advice. 
Bayer  pic. 

Pharmaceutical  Division. 
Tel:  01 635  39000. 


New  supplement  promises  'emotional  balance' 


Kira,  a  new  food 
supplement  from 
Lichtwer  Pharma,  is 
being  marketed  as  a 
natural  way  to  "maintain 
a  healthy  emotional 
balance  and  well-being". 

The  tablets  each 
contain  Hypericum 
perforatum  (St  John's 
Wort  ),  standardised  to 
contain  300mcg 
hypericin  (50,  £9.95).  The 
recommended  dose  is 
one  three  times  daily  for 
a  minimum  of  two 
weeks,  preferably  four. 

A  much  stronger 
preparation,  Jarsin 
(900mcg  per  tablet  ),  is 
available  as  a 
prescription  medicine  in 
Germany  for  the 
treatment  of  depression. 
The  company  is  carrying 
out  clinical  tr  ials  with  a 
view  to  licensing  the 
stronger  product  in  the 
UK,  but  the  company 
says  it  is  likely  that  Kira 
will  remain  an 
unlicensed  food 
supplement. 

Kira  is  intended  for 
people  who  find  it 


Kira 


Gently  dried  extract  of 
Hypericum  perforatum 

50  TABLETS 


difficult  to  shake  off  low 
moods,  but  whose 
symptoms  are  not 
worrying  enough  to 
warrant  a  visit  to  the 
doctor  or  to  affect 
performance  at  work. 
The  supplement  is  only 
for  temporary  use. 
Depressive  symptoms 
which  persist  should  be 
referred  to  a  GP. 

The  action  of  the  herb 
is  unclear,  as  it  seems  to 
have  several  effects, 
including  monoamine 
oxidase  inhibition  and 


possibly  an  effect  on 
serotonin.  It  should  not 
be  taken  in  pregnancy  or 
by  people  already  being 
treated  for  depression. 

Kira  is  claimed  to  be 
free  from  side-effects 
and  not  habit-forming. 

A  £500,000  launch 
campaign  includes 
advertising  and  public 
relations  activity  in 
women's  and  health 
magazines,  and 
newspapers. 

tW  ■  i  :  iiarma  UK  Ltd. 

Tel:  01628  605275. 


Sanatogen  puts 
the  wallop  into 


Sanatogen  is  boosting  its 
cod  liver  oil  offering  with 
a  new  Super  Cod  Liver 
Oil  supplement. 

The  500mg  capsule 
contains  50  per  cent  more 
of  the  two  essential  fatty 
acids,  EPA  (61mg)  and 
DHA  (42mg).  They  are 
priced  at  £2.99  for  a  pack 
of  50  capsules,  £4.95  for 
100. 

Also  available  in  a 
liquid  format,  a  240ml 
bottle  costs  £2.35  and 
500ml,  £4.29. 

The  launch  coincides 
with  a  new  look  across 
the  entire  Sanatogen 
range.  Packs  are  now 
squarer  and  are  uniformly 
white,  incorporating 
brightly-coloured,  twist- 
off  lids. 

Roche  Consumeo  Health. 
Tel:  01707  366000. 


Waking  up  to 
bereavement 

'Getting  back  to  sleep'  is  a 
new  patient  information 
leaflet  which  specifically 
addresses  sleep  as  an 
issue  in  bereavement. 

It  advises  people 
suffering  a  bereavement 
to  recognise  that  their 
sleep  patterns  may  be 
disrupted  and  to  take 
steps  to  get  them  back  to 
normal. 

Copies  can  be  obtained 
by  writing  with  an  sae  to: 
Healthfacts,  P0  Box  2353, 
London  W8  6ZT. 
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Sanatogen 


The  new  look  range  that's 

second  to  none  - 
from  the  Multi  Vitamins' 

No.1 
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Give  your  shelves  the  supplement  they  deserve 


COUNTERPOINTS 


New-look  Vosene  in 
children's  variant 


Wella  is  updating  and 
extending  its  Vosene 
medicated  shampoo 
with  a  different  look  and 
two  new  variants. 

With  Vosene  being  the 
original  family 
medicated  brand, 
Vosene  Junior  is  a 
logical  extension  to  the 
range.  Targeted  at  three- 
to  ten-year-olds,  it  has  a 
mild  formulation  with 
tangle-free  and  no-tears 
conditioners. 

Wella  has  produced  a 
Vosene  branded 
consumer  leaflet  on 


children's  hair  care, 
which  will  be  sent  out  as 
part  of  a  national 
sampling  campaign. 

Vosene  Fresh  has 
been  relaunched  as 
Vosene  Frequent  and  is 
targeted  at  young  men  - 
according  to  research, 
67.2  per  cent,  of  current 
Vosene  users  are  male. 

Both  variants  have 
different  fragrances, 
from  the  familiar  'coal 
tar'  of  the  Original. 

The  new  packaging 
finds  Vosene  forsaking 
its  traditional  cartoned 
format  with  upgraded, 
distinctly-shaped  bottles 
in  revised  sizes:  200ml 
(as  opposed  to  150ml), 
£1.35  and  300ml  (£1.99). 
Bottles  are  colour- 
coded:  yellow  for  Junior 
(with  lilac  cap),  dark 
green  for  Original  and 
aquamarine  for 
Frequent. 

A  support  campaign 
for  the  revamped  brand 
will  begin  in  January, 
1996,  and  includes 
advertising  in  the 
women's  press  (for 
Junior)  and  TV 
advertising  (for 
Frequent). 

Wella  Great  Britain.  Tel: 
01256  20202. 


ON  TV  NEXT  WEEK 


Askit  Powders:  STV,  GTV  &  C4 


Bazuka  Gel:  GMTV&  C4 


Ibuleve  Gel:  C4 


Ibuleve  Spray:  C4 


Imodium:  All  areas 


Otex  Ear  Drops:  C4 


Palmolive  2-in-1  Range:  All  areas 


Rennie  Rap-Eze:  All  areas 


Stardrops:  Satellite 


Wisdom  Contour:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 


Lipsmackin'  E45 

Crookes  is  extending  the 
£30  million  E45  franchise 
to  lip  care,  with  its  first 
lipsalve. 

Retailing  at  £1.59,  E45 
Lipcare  is  for  moisturis- 
ing, soothing  and 
protecting  dry,  sensitive 
lips.  It  is  hypoallergenic 
and  offers  UVA  and  UVB 
protection.  It  is  presented 
in  a  small  twist-up  tube, 
using  the  signature  blue 
and  peach  graphics. 

A  new  display  unit  is 
available  and  special 
product  promotions  are  to 
run  throughout  October 
and  IVIarch. 

Crookes  Healthcare  Ltd. 
Tel:  0115  9507431. 

FX  Performer 
makes  its  debut 

Wilkinson  Sword  is 
launching  the  UK's  first 
systems  razor  to  have 
completely  flexible  twin 
blades. 

The  FX  Performer 
flexes  to  follow  the 
curves  of  the  face  for 
extreme  closeness  and 
comfort.  It  will  retail  at 
£3.79,  with  a  special 
introductory  price  of 
£2.79. 

The  launch  is  being 
supported  with  a  £5 
million  press  and  TV 
advertising  campaign  to 
break  later  this  year. 
Wilkinson  Sword  Ltd.  Tel: 
01494  533300. 


Yardley  in 
soft  focus 

The  new  foundation 
from  Yardley,  Soft 
Reflection,  boasts  it 
is  "the  foundation 
that  even  non- 
foundation  users 
will  want  to  try  out". 

The  natural  effect 
is  achieved  by  the 
use  of  translucent 
micro-pigments. 

Available  in  two 
shades,  fair  and 
medium,  it  will  be 
available  from 
November  22  and 
retails  at  £5.45. 
Yardley  of  London. 
Tel:  01268  522711. 

Gillette 
phones  home 

Following  a 
successful  trial, 
Gillette  is  extending 
its  Motorola  mobile 
phone  promotion. 

The  offer  will 
feature  on 
promotional  collars 
on  350,000  packs. 
•  Three  Gillette 
Christmas  gift  packs 
are  available  this 
year:  a  SensorExcel 
combo  pack  (£3.65) 
containing  an  Excel 
razor  with  a  Series 
shaving  gel  (75ml); 
the  Complete  Shave 
(£7.99),  which 
combines  a  razor, 
shave  gel  and  after 
shave  splash  (75ml); 
and  a  fragrance  pack 
(£5.99). 

Gillette  UK  Ltd.  Tel: 
0181  5601234. 

J&J's  extra 
bubbles 

J&J  is  extending  its 
Kids  line  with:  Extra 
Bubbly  Bath  (£1.69, 
400ml  replacing 
Foaming  Bath 
Liquid);  Creamy 
Bubbly  Bath  (£1.89, 
400ml  for  dry  skins); 
Swim&  Sport  Hair& 
Body  Wash  (£1.69, 
200ml  which  is 
replacing  the 
shower  gel);  and 
Anti-Bacterial  Liquid 
Soap  (£1.89,  300ml). 
Johnson  &  Johnson 
Ltd.  Tel:  01628 
822222. 


Product  Information.  Nurofen  400: 

Each  tablet  contains  400mg  Ibuprofen  B.P. 
Indications:  Effective  in  the  relief  of 
headaches,  cold  and  'flu  symptoms, 
rheumatic  and  muscular  pain,  backache, 
fever,  migraine,  period  pain,  dental  pain 
and  neuralgia. 

Dosage  and  Administration:  Adults  and 
children  over  12  years:  Initial  dose 
1  tablet,  then  if  necessary  1  tablet  every 
4  hours.  Do  not  exceed  3  tablets  in  any 
24  hours. 

Precautions  and  Warnings:  As  with 
some  other  pain  relievers,  Nurofen  400 
should  not  be  taken  by  patients  with 
a  stomach  ulcer  or  other  stomach  disorder 
or  hypersensitivity  to  ibuprofen.  Patients 
receiving  regular  medication,  asthmatics, 
anyone  allergic  to  aspirin,  and  pregnant 
women  should  be  advised  to  consult  their 
doctor  before  taking  Nurofen  400. 
In  normal  use,  side  effects  are  very  rare, 
but  may  occasionally  include  dyspepsia, 
gastrointestinal  intolerance  and  bleeding, 
and  skin  rashes.  Not  recommended  for 
children  under  12.  If  symptoms  persist  for 
more  than  3  days  patients  should  consult 
their  doctor. 

Product  Licence  Number:  0327/0035 
Licence  Holder:  Crookes  Healthcare 
Limited,  Nottingham  NG2  3AA 
Legal  Category:  P 
Price:  Nurofen  400:  24's  £4.49 
Date:  June  1995 

Nurofen  Micro-Granules:  Each  sachet 
contains  400mg  Ibuprofen  B.P. 
Indications:  Effective  in  the  relief  of 
headaches,  cold  and  'flu  symptoms, 
rheumatic  and  muscular  pain,  backache, 
fever,  migraine,  period  pain,  dental  pain 
and  neuralgia. 

Dosage  and  Administration:  Adults  and 
children  over  12  years:  Initial  dose 
1  sachet,  then  if  necessary  1  sachet  every 
4  hours.  Do  not  exceed  3  sachets  in  any 
24  hours. 

Precautions  and  Warnings:  As  with 
some  other  pain  relievers,  Nurofen  Micro- 
Granules  should  not  be  taken  by  patients 
with  a  stomach  ulcer  or  other  stomach 
disorder  or  hypersensitivity  to  ibuprofen. 
Patients  receiving  regular  medication, 
asthmatics,  anyone  allergic  to  aspirin,  and 
pregnant  women  should  be  advised  to 
consult  their  doctor  before  taking  Nurofen 
Micro-Granules.  Each  sachet  contains 
132mg  (approximately  6mEq)  sodium. 
This  should  be  considered  in  patients 
whose  overall  intake  of  sodium  must  be 
restricted.  In  normal  use,  side  effects  are 
very  rare,  but  may  occasionally  include 
dyspepsia,  gastrointestinal  intolerance  and 
bleeding,  and  skin  rashes.  Not 
recommended  for  children  under  12. 
If  symptoms  persist  for  more  than  3  days 
patients  should  consult  their  doctor. 
Product  Licence  Number:  0327/0081. 
Licence  Holder:  Crookes  Healthcare 
Limited,  Nottingham,  NG2  3AA. 
Legal  Category:  P. 
Price:  Nurofen  Micro-Granules: 
6's  £1.69,  12's  £2.95. 
Date:  June  1995 
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YOUR  BIGGEST  NEWS  SINCE  NUROFEN  PLUS 


The  launch  of  new  Nurofen  Micro-Granules 
and  Nurofen  400  gives  you  an  even 
greater  choice  of  recommendations. 

The  latest  innovation  from  Nurofen, 
Nurofen  Micro-Granules  comes  in  sachets, 
delivering  all  the  analgesic  and  anti- 
inflammatory benefits  of  Nurofen  in  a 


unique  soluble  form.  At  the  same  time, 
its  pleasant  orange  flavour  ensures 
compliance.  And  Nurofen  400  makes  sure 
a  full  400mg  dose  is  delivered  with  only 
one  tablet. 

This  year  the  £13.5  million  support 
behind  the  Nurofen  range  will  bring  even 


more  customers  into  your  pharmacy  - 
especially  since  the  two  new  products  are 
available  only  from  you. 

No  other  analgesic  range  gives  your 
customers  as  much  choice.  To  take  full 
advantage  of  it,  make  sure  you  stock  new 
Nurofen  Micro-Granules  and  Nurofen  400. 


WHATEVER     THE     PAIN,     YOU'VE     GOT  A 


NUROFEN  ANSWER 


COUNTERPOINTS 


Hot  nails 


Hot  Chocolate  is  the  latest 
nail  polish  shade  from 
Spectacular  Cosmetics. 
With  darker  shades  for 
shorter  nails  being  a 
major  fashion  trend  this 
winter,  the  dark  brown 
polish  should  drive  sales 
at  £0.95. 

Spectacular  Cosmetics 
Ltd.  Tel:  0181  903  2030. 

Medisport  at  Ceuta 

Medisport  International 
has  appointed  Ceuta 
Healthcare  as  its 
distributor  and  new  point 
of  sale,  window 
showcards  and  bonus 
packages  are  now  on 
offer. 

Ceuta  Healthcare.  Tel: 
01202  780558. 

Pottering  about 

All  Potter's  liquid  herbal 
formulations  are  now 
available  in  outers  of  six 
bottles,  rather  than  ten.  At 
the  same  time,  trade 
packs  of  external 
ointments  are  being 
reduced  to  three. 
Potter's  Herbal 
Medicines.  Tel:  01942 
234761. 

Mavala  magic 

Mavala  has  introduced  a 
Mini  Color  Collection  for 
Halloween.  Shades  such 
as  Midnight  Black  and 
Virgin  White  retail  at 
£2.10.  A  special  showcard 
to  highlight  the  theme  is 
available. 

Mavala  (UK)  Ltd.  Tel: 
01732  459412. 

Fastaid  scissors 

Robinson  Healthcare  is 
repeating  its  free  pair  of 
scissors  promotion  on 
packs  of  Fastaid. 

Robinson  Healthcare.  Tel: 
01246  220022. 

ices 

From  October  1,  Slim-Fast 
powder  cans  will  retail  at 
£5.99. 

Sun  Nutritional  Inc.  Tel: 
01753  583737. 

Oilatum  Ge!  65g 

Oilatum  Gel  is  now 
available  in  a  new  65g 
size,  priced  at  £4.44. 
Stiefel  is  also  investing 
£500,000  in  a  winter 
advertising  campaign. 
Stiefel  Laboratories  (UK) 
Ltd.  Tel:  01628  524966. 


Heinz  wakes  up  to 
breakfast  time 


Heinz  has  introduced  a 
breakfast  range  for 
babies  over  seven 
months  old. 

Heinz  Junior 
Breakfast  (163g  jar, 
SO. 48)  comes  in  three 
fruit  varieties:  Apple, 
Banana  &  Peach  with 
Oat  Cereal;  Fruity 
Porridge;  and  Apple, 
Pear  &  Banana  with 
Rice  Cereal. 

According  to  the 
company,  40  per  cent  of 
wet  baby  foods  are 
eaten  by  older  babies 
(over  seven  months) 
and  Junior  Breakfast 
aims  to  tap  that  sector. 

The  company  has  also 
refreshed  its  standard 
wet  baby  meals  by 
replacing  the  slower- 
selling  varieties  with  six 
new  jar/can  recipes, 
including  the  first  Junior 
fish  meal. 

The  new  products  are: 


The  best  ears  of 


your  life 


A  new  heavyweight 
autumn  campaign  to 
support  Dendron's  Otex 
brand,  the  ear  wax 
treatment,  is  currently 
being  backed  by  a  new 
range  of  point  of  sale 
material. 

The  POS  on  offer 
includes  a  showcard  for 
counter  or  window 
display,  and  has  a  new 
Hear,  Here'  headline 
developed  especially  for 
the  trade. 

Dendror  Ltd  Tel:  01923 
229251. 


Vegetable  &  Pasta  with 
Cheese  ( 12Sg  can, 
£0.37);  Cauliflower 
Cheese  &  Pasta,  Garden 
Vegetables  &  Rice,  and 
Fisherman's  Pie  (all 
163g  cans,  S0.43);  Potato 
&  Chicken  with 
Mushroom  (163gjar, 
£0.48);  and  Banana 
Custard  (163g  jar,  £0.48). 

Heinz/Farley's  Infant 
Feeding  portfolio  is 
being  supported  by  a 
£10  million  package, 
targeting  at  least  85  per 
cent  of  all  mothers.  This 
includes  the  Baby  at 
Home  initiative,  a  direct 
marketing  campaign, 
featuring  coupons  for 
new  products,  and 
sampling  through 
Bounty  Baby's  Progress 
packs.  The  brands  are 
also  being  backed  by  TV 
and  press  advertising. 
H  J  Heinz  Co  Ltd.  Tel: 
0181  8482193. 

Take  time  out 
for  tinctures 

Bioforce  is  adding  three 
new  fresh  herb  tinctures 
to  its  range  this  autumn. 

Bronchosan  is  for 
coughs  and  bronchitis, 
and  includes  extracts  of 
ivy,  thyme,  pimpernel, 
white  horehound  and 
liquorice;  Gastrosan  is  for 
the  relief  of  gastro- 
intestinal conditions  and 
Hyperiforce  is  formulated 
for  the  relief  of  anxiety. 

The  tinctures  cost  £6.99 
for  a  50ml  bottle. 
Bioforce  UK  Ltd.  Tel:  01563 
B51177. 


Seton's  Medised 


on  me  move 

Seton  Healthcare  has 
extended  its  Medised 
advertising  campaign  to 
include  leading  women's 
magazines,  in  addition  to 
a  further  series  of  ads  in 
mother  and  baby  titles. 

The  new  campaign  will 
run  from  October  through 
to  February,  1996. 
Seton  Healthcare  Group 
pic.  Tel:  0161  6522222. 

Savlon  Dry  Skin 
in  relaunch 

Zyma  is  relaunching  its 
Savlon  Dry  Skin  range. 

The  new  livery  is  white, 
blue  and  pale  green, 
which  the  company  says 
reflects  the  "safety,  trust 
and  care  aspects"  of  the 
Savlon  parent  brand. 

The  revamp  coincides 
with  the  introduction  of  a 
new  200ml  lotion,  which 
gives  a  more  fluid 
alternative  to  the  cream 
( rsp  £2.89). 
Zyma  Healthcare.  Tel: 
01306  742800. 


Giant  step  for 
Nursery  cotton 
wool  pads 

Robinson  Healthcare  is 
launching  a  Giant  Nursery 
pad  into  its  range  of 
Nursery  cotton  wool. 

The  pad  is  embossed  to 
prevent  fibres  from  being 
left  on  the  skin.  They  will 
be  packaged  in  the 
familiar  Nursery  graphics. 
Forty  pads  retail  at  around 
£1.49. 

Robinson  Healthcare.  Tel: 
01246220022. 


■  O 

Giant 
Nursery 
Cotton  Wool 
Pods 


Farley's  offers  junior  more  choice 


Farley's  has  introduced  a 
premium  range  of  dry 
meals  for  the  older  baby, 
which  contain  freeze- 
dried  fruit  and  vegetable 
pieces. 

Farley's  Junior  Choice 
is  aimed  at  babies  over 
seven  months  and  comes 
in  six  varieties  retailing 
at  £1 .79.  They  are:  Peachy 
Porridge,  Fruity  Muesli, 
Spaghetti  Bolognese, 
Cheesy  Vegetable  Pasta, 
Shepherd's  Pie  and 
Apricot  &  Apple  Crumble. 

The  range  is  unique, 
according  to 
manufacturer  Heinz, 
because  the  freeze-dried 
fruit  and  vegetables  give 
the  food  better  texture 
and  flavour,  making  it 
suitable  for  older  babies. 
The  products  also  help 
with  the  transition  to 
family  meals.  Some  70  per 
cent  of  consumers 
surveyed  by  the  company 
claimed  the  products 
were  better  or  as  good  as 
wet  baby  foods. 

Farley's  has  also 
replaced  former  varieties 
of  its  Meal  Timers  for 
babies  under  seven 
months  with  seven  new 
varieties  increasing  the 


lUNIOftl 
CHOICE 


!  Cheesy 
Vegetable  Pasta 


total  variants  to  27. 

Improved  Banana 
Sunrise  and  a  new  Pear  & 
Peach  Muesli  have  been 
added  to  the  breakfast 
line.  New  for  lunch  are 
Vegetables  Provencale, 
Cheesy  Leek  &  Mushroom 
Bake  and  Mixed  Berry 
Delight.  The  new  Farley's 
Tea  Timers  are  Leek  & 
Potato  Pie  and  Orchard 
Fruit  Salad. 

The  company  has  also 
introduced  Pure  Baby 
Rice  to  its  First  Timers 
early  weaning  range  and 
has  reintroduced  the 
name  Farex  on-pack  as 
Farex  Baby  Cereal. 
H  J  Heinz  Co  Ltd:  Tel:  0181 
8482193. 
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MARKETING 


LETTERS 


Forecast  fine  for  hayfever 

Louise  Thornton  of  IMS  Self  Medication  reviews  the 
performance  of  the  over  the  counter  hayfever  market 
and  forecasts  continued  market  growth  in  1996 


Hayfever  remedies  have  seen 
over  the  counter  sales  of  £26  mil- 
lion in  the  past  12  months.  The 
last  three  years  have  witnessed 
strong  growth  for  the  OTC 
hayfever  market,  increasing  by 
30  per  cent  (in  value)  over  this 
time. 

This  market  has  been  particu- 

The  top  five  OTC 
hayfever  brands  1995: 

1  Triludan  28  per  cent 

2  Piriton  18  per  cent 

3  Beconase  Hayfever 
15  per  cent 

4  Opticroin  7  per  cent 

5  Clarityn  6  per  cent 


larly  dynamic  in  recent  years, 
seeing  much  POM  to  P  activity, 
which  has  clearly  driven  this 
OTC  growth. 

Seventy-four  per  cent  of  the 
hayfever  OTC  market  is 
accounted  for  by  the  top  five 
brands.  Triludan  has  maintained 
OTC  brand  leadership,  taking  a 


28  per  cent  share  of  the  market. 
However,  this  is  a  significantly 
lower  share  than  it  had  three 
years  ago,  when  Triludan  domi- 
nated, with  a  45  per  cent  share. 

Vying  for  second  position  are 
Piriton  and  Beconase  Hayfever. 
Piriton  has  claimed  number  two 
spot  in  1995,  growing  the  brand 
share  from  13  to  18  per  cent  in 
three  years;  and  demonstrating 
an  impressive  growth  of  46  per 
cent  over  the  last  12  months. 

Beconase  Hayfever  is  the  third 
largest-selling  OTC  hayfever 
remedy  this  year.  A  disappoint- 
ment, as  it  took  second  position 
last  year.  The  brand,  which 
switched  from  POM  to  P  in  1994, 
now  holds  15  per  cent  of  the  mar- 
ket and  has  grown  by  22  per  cent 
year  on  year. 

As  the  incidence  of  allergies  is 
forecast  to  increase,  and  compa- 
nies continue  to  support  these 
products  with  significant  adver- 
tising and  promotions  to  the  con- 
sumer, it  is  likely  that  we  will  see 
continued  growth  in  this  market 
in  1996. 

Source:  Dataview  MAT  July, 
1995.  All  values  are  at  rsp. 


Another  nail  in  the  coffin? 

With  reference  to  the  hue  and 
cry  over  the  dispensing  of 
NHS  prescriptions  as  private 
items  by  Allan  Sharpe  of 
Newbridge:  is  this  another 
way  of  killing  the  small 
contractor?  No  one  can  afford 
to  let  their  NHS  script 
numbers  fall  below  the 
'magic'  1,500  or  it  would 
jeopardise  their  professional 
allowance! 
K  Baldwin 

Whyteleafe,  Surrey 


Absenteeism  at  the  DoH 

There  is  one  very  good 
explanation  for  higher 
absences  from  work, 
apparently  due  to  sickness,  in 
government  departments. 

At  one  time,  I  lived  next  to  a 
civil  servant  employed  in  a 
senior  position  in  one  of  the 
departments  you  mention 
(C&D  August  12,  p263).  During 
that  part  of  my  career,  I  was 
working  every  hour  that  came, 
building  up  a  business  to 
create  jobs  in  a  depressed 
area. 

One  day,  deciding  to  work 
from  home,  I  noticed  my 
neighbour  tending  his  garden. 
When  I  spoke  to  him,  asking 
whether  he  happened  to  be  on 
holiday,  he  told  me  that  he 
was  saving  his  six  weeks' 
holidays  for  later  on; 
meanwhile  he  was  using  up 
his  entitlement  to  'Whiteleys', 
ie  approximately  the  same 
number  of  days  off  allowed 
for  sickness  in  each  year. 

Few  of  us  would  ever  plan 
to  be  sick  for  fear  of  calling 
ourselves  malingerers. 
However,  it  appears  that  those 
whose  aim  it  is  to  make  us 
ever  poorer  can  be  sick  with 
impunity,  while  we  can  only 
be  sick  at  their  callousness. 
R  F  Doran 
Norden 


An  observation... 

Does  the  health  minister, 
Gerald  Malone,  not  know  that 
if  you  pay  'peanuts'  you  get 
'monkeys'? 
Dr  Edgar  Home 
Hulme,  Manchester 


CTBI's  call  to  sales  reps 

I  am  heading  a  charity,  the 
Commercial  Travellers' 
Benevolent  Institution,  which 
was  founded  in  1849  by  a  few 
caring  men  concerned  for  one 
of  their  colleagues.  It  caters 
for  the  most  unfortunate  and 


needy  people  in  the  selling 
profession.  The  demands 
made  on  us  for  help  are  ever- 
increasing,  but  we  can  usually 
help  alleviate  distress. 

We  need  to  increase  our 
numbers  tenfold  with  people 
who  are  sympathetic  to  our 
cause  and  who  are  prepared 
to  make  regular  donations  as 
annual  subscribers  and 
become  potential  custodians 
of  our  inherited  fund  for  the 
beneficiaries  of  the  future. 

The  CTBI  was  once  much 
more  widely  known  than  it  is 
today;  that  was  when 
commercial  travellers  (better 
known  now  as  sales 
representatives)  met  at  their 
association  meetings. 

In  carrying  out  a  decision  of 
my  board  to  publicise 
ourselves,  I  wish  to  appeal  to 
the  sales  managers  and 
representatives  among  your 
readers  to  take  an  interest  in 
our  organisation.  Become 
annual  subscribers  and  keep 
your  ears  to  the  ground  for 
any  colleagues  or  ex- 
colleagues  in  need.  Send  for  a 
brochure  and  fact  sheet 
outlining  fully  what  we  do.  I 
shall  look  forward  to  your  call. 
Colin  Sayles 

Chairman,  CTBI,  Gable  End, 
Mill  Hill  Road,  Arnesby, 
Leicestershire  LE8  3WG  (tel: 
0116  247  8647) 


Ode  to  pain 

When  answering  questions  on 
the  new  Cambridge 
Counterpart  Pharmacy 
Assistant  Development 
course,  I  was  inspired  when  I 
came  to  the  section  on 
migraine  to  write  this: 

"I  cannot  stand  this 
nauseating,  pounding  pain 

All  over  one  side  of  my 
head,  they  call  it  migraine. 

If  I  were  asked,  I  would 
politely  refuse,  to  wine  and 
dine 

For  fear  of  three  Cs,  cheese, 
chocolate  and  coffee  also  red 
wine. 

A  poor  companion  I'll  make 
with  a  head  like  mine. 

It  will  be  like  looking 
through  a  tunnel,  some  of  the 
time. 

The  light  is  so  bright  for  my 
poor  throbbing  head. 

There  is  no  other  place  I 
would  rather  be,  I  take  to  my 
bed. 

Curtains  drawn,  a  darkened 
room,  no  noise  please,  just 
leave  me  in  peace. 

Sometimes  it  is  three  to  four 
days  or  more  before  it  will 
cease." 
June  Harding 
Orpington 


An  invitation 

to  the 

BLACKPOOL 
HEALTH  SHOW 

at  the 

NORBRECK  CASTLE  HOTEL 
Queen's  Promenade,  Blackpool 

SUNDAY  15  OCTOBER 

and 

MONDAY  16  OCTOBER 

Opening  Times: 
Sunday  I  him  to  5.30pm 
Monday  1  lam  to  4pm 

I  he  thu  d  Blackpool  Health  Show  is  the 
biggest  ever,  with  some  250  stands.  3(1 
companies  are  exhibiting  for  the  first  time  and 
there  are  a  mass  ot  new  product  launches. 
As  the  Blaekpool  Illuminations  are  in  full 

swing,  the  Show  offers  an  excellent 
opportunity  to  mix  business  with  pleasure. 

For  further  information  and  in  pre-register, 
write  to: 
The  Blaekpool  Health  Show 
Bestway  Designs  Limited,  Claremonl  House, 
12/is  Claremont  Road,  West  Byfleet, 
Surrey  KT14  61) Y 
or  telephone  on  1(1932  336325 

Visitors  in  the  Show  can  also  registei  on  the  day 
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ADVERTISEMENT 


My  customer!  are  real 
people,  I  krtbw  them 

mes, 
mbers" 


by  thei 
not  by  thej 


K 

Daniels 


Daniels 
Pharmaceutical 

Daniels  Pharmaceutical  is  committed  to  providing  a 
dedicated  personal  service  to  independent  pharmacies, 
combining  the  advantages  of  a  national  delivery  network 
with  an  expert  understanding  of  the  professional  and 
commercial  needs  of  pharmacy  in  today's  marketplace. 


|A  personal 
I  service 
I  you  can 
I trust 

derives  its 
s     a  fully 


Integrated  nationwide 
coverage 

The  amalgamation  of  some 
of  the  leading  names  in 
regional  wholesaling  has  made 
Daniels  Pharmaceutical  the 
Company  it  is  today.  These 
include  Dobbin  &  Stewart  in 
Northern  Ireland,  fohn 
Hamilton's  and 
APL  in 
Scotia  n  d  , 
Bleasdales  m 
the  Midlands, 
Ridleys  in  the 
.North  West, 
Barclay  &  Sons 
in  London  and 
the  original 
Daniels 
Pharmaceutical 
m  the  North 
and  Midlands, 
from  which  the 
new  Company 
name. 

The  result 
integrated  national  network  of 
depots  which  is  backed  up  by 
the  best  possible  customer 
service,  provided  by 
experienced  local  people  who 
know  and  care  about  their 
customers. 

The  customer  base  enjoys  the 
combined  benefits  of 
nationwide  coverage,  a 
comprehensive  stock  range 
and  the  ability  to  obtain  stocks 
from  other  depots  within  the 
network.  This  is  achieved  by 
means  of  a  high  frequency, 
rapid  response  distribution 
service  from  a  fleet  of  more 
than  220  vans. 

Everything  you  need  from  a 
leading  full  line  wholesaler 

Daniels  Pharmaceutical 
provides  the  full  range  of 
ethical  lines,  'P'  medicines, 
related  GSL  medicines, 
comprehensive  generic  ranges, 
Pis  and  Glaxo  products  on  a 
twice  daily  delivery  service, 
combined  with  OTC  products 
available  via  next  day  service. 

A  twice  dailv  service  to 
multiple  and  independent 
pharmacies  operates  out  of  a 


national  network  of  depots  in 
Glasgow,  Belfast,  Carlisle, 
York,  Manchester,  Derby, 
Chesterfield,  Cambridge, 
Croydon  and  Bristol. 

A  network  'switching' 
facility  is  also  provided  to 
customers  whereby  stock  can 
be  automatically  transferred 
overnight  to  any  depot  in  the 
country  to  lullil 
p  h  a  r  m  a  c  y 
requirements. 

Dedicated  to 
making  your 
business  grow 

Working  with 
customers  to  make 
their  business  more 
effective  and 
profitable  has 
always  been  key  to 
the  personal 
approach  of  Daniels 
Pharmaceutical.  Each 
operating  depot  has  an 
appointed  Business 
Development  Manager  with 
substantial  experience  of  the 
pharmaceutical  industry  and 
an  in-depth  understanding  of 
pharmacy  needs.  Their  role  is 
to  develop  a  partnership  with 
the  pharmacy  and  advise  on 
profitable  new  developments 
for  their  continued  growth. 

Customers  are  also  offered 
assistance  on  shop  layout  via 
an  integrated  computer 
programme  which  provides 
access  to  a  complete  physical 
shopfitting  service. 

A  personal  service  you  can 
trust 

Every  depot  is  supported  by 
an  experienced  and  friendly 
Customer  Services  Department 
to  assist  customers  with 
queries  and  information.  These 
departments  are  also 
responsible  for  monitoring  the 
performance  of  Daniels 
Pharmaceutical  at  a  local  level, 
as  part  of  the  Company's 
commitment  to  continuously 
improve  the  quality  of 
customer  service. 

The   delivery   drivers  too, 


work  in  close  partnership  with 
customers  to  meet  their 
individual  delivery  needs, 
visiting  customers  up  to  12 
times  each  week. 

This  personal  contact, 
whether  from  Customer 
Service  Departments,  Business 
Development  Managers  or 
delivery  drivers,  sets  Daniels 
Pharmaceutical  apart  from 
other  pharmaceutical 
wholesalers.  A  professional 
staff  of  iiver  700  people  are 
dedicated  to  providing  a 
personal  service  which 
pharmacists  can  trust. 

On-line  ordering  saves  you 
time  and  effort 

The  greatest  percentage  of 
orders  are  received 
electronically  from  either 
Daniels  PMR  computers  or 
other  proprietary  PMR 
systems.  The  electronic 
ordering  systems  provide  full 
stock  availability  details  to  the 
pharmacist,  allowing  ease  of 
ordering,  with  full  detailed 
response  across  the  stock 
ranges. 

A  unique  financial  package 
in  the  marketplace 

Daniels  Pharmaceutical 
offers  some  of  the  best  discount 
terms  and  professional  advice 
available  in  today's 
marketplace  through  its 
experienced  sales  teams. 
Daniels  Pharmaceutical  can 
also     provide     a  complete 


finance  package  to  pharmacies, 
backed  bv  one  of  the  leading 
high  street  banks 

Daniels  Pharmaceutical 

is  part  of  Daniels  Healthcare 
and  supplies  on  a  next  day 
delivery  service,  the  full  range 
of  surgical  products  from  its 
sister  company,  Daniels 
Surgical.  When  Daniels 
Pharmaceutical  makes  the 
statement  'SERIOUS  ABOUT 
HEALTHCARE',  they  know 
what  thev  are  saying  and  how 
to  back  it  up. 

If  you  would  like  more 
information  about  Daniels 
Pharmaceutical,  please 
telephone  01332  -  340671  and 
ask  for  the  National  Sales 
Co-ordinator 


Daniels 

PHARMACEUTICAL 


EC  MATTERS 


Leonor  Neves  Wiesner, 
Sega!  adviser  to  the 
European  Proprietary 
Medicines  Manufacturers 
Association  (AESGP), 
spells  out  its  position  on 
herbal  medicines 

The  legal  status  of  phytomedi- 
cines  -  products  containing  ac- 
tive ingredients  only  from  plant 
materials,  whether  in  a  crude  or 
processed  state  -  is  charac- 
terised by  many  uncertainties. 

In  theory,  phytomedicines  are 
covered  by  Directive  65/65/EEC 
and  should  be  considered  as 
medicines.  However,  only  some 
countries  give  phytomedicines 
the  status  of  officially  registered 
medicines  under  the  Directive. 

In  others,  an  identical  product 
will  be  classified  as  a  food  and,  in 
a  few,  phytomedicines  are  not 
welcome  at  all  and  fall  into  the 
grey  area  of  borderline  products. 

Most  herbal  medicines  have 
two  obvious  characteristics 
which  differentiate  them  from 
chemical  medicines.  One  is  the 
potential  for  long-term  use,  and 
the  other  is  their  essentially 
crude  ingredients.  A  single  herb 
can  contain  hundreds  of  natural 
c  onstituents,  and  any  attempt  to 
isolate  each  'active'  would  be 
time-consuming  -  or  impossible. 

The  complexity  of  the  situa- 
tion has  been  acknowledged  by 
the  European  Community's 
'Guideline  on  the  quality  of 
herbal  remedies',  published  in 
1989,  and  in  a  'Supplementary 
guideline  for  the  manufacture  of 
herbal  medicinal  products',  1991. 

Several  European  countries 
have  started  paying  particular 
attention  to  phytomedicines.  In 
Germany,  monographs  on  1285 
species  of  medicinal  plants  have 
been  compiled  over  the  past  15 
years  by  the  German  Federal 
Health  Agency  to  evaluate  their 
safety  and  efficacy. 

In  France,  the  Ministry  of 
Social  Affairs  and  Solidarity 
issued  a  "notice  to  manufactur- 
ers concerning  marketing  autho- 
risation applications  for  plant- 
based  medicinal  products", 
which  provides  a  list  of  accepted 
therapeutic  indi<  ations. 

The  European  Pharma- 
copoeia is  also  producing  more 
monographs  on  phytomedicines. 

The  advent  of  the  new  pan- 
European  marketing  authorisa- 
tion system  has  brought  to  the 
fore  many  questions  about  phy- 
tomedicines and  their  possible 


transfer  to  other  European  mar- 
kets. Recently,  there  has  been 
growing  demand  for  improved 
harmonisation. 

This  demand  has  been  fuelled 
by  fears  that  these  products  may 
be  gradually  excluded  from  the 
new  system,  not  through  choice 
but  potential  lack  of  success  in 
the  decentralised  procedure. 

This  requires  a  member  state 
to  assess  an  application  and 
award  a  licence,  then  mutually 
recognised  by  others.  Only  in 
exceptional  circumstances  can 
members  refuse  mutual  recogni- 
tion (under  Article  9(4)  of  Coun- 
cil Directive  93/39/EC,  where 
"there  are  grounds  for  supposing 
a  risk  to  public  health"). 

Heart  of  the  problem 

The  heart  of  the  problem  is  that  a 
herbal  medicine  may  have  a  well 
established  tradition  in  one 
country  but  not  in  another.  Phy- 
tomedicines are  among  the  old- 
est forms  of  treatment,  and  many 
countries  have  their  own  form  of 
usage,  which  makes  harmonisa- 
tion particularly  difficult. 

For  well  known  substances 
with  established  use  over  a  long 
period,  Article  4.8(  a)(ii)  of  Direc- 
tive 65/65  officially  recognises 
bibliographic  evidence  instead  of 
new  clinical  studies  as  a  basis  for 
marketing  authorisation. 

It  states  that:  "Tire  applicant  is 
not  required  to  provide  the 
results  of  pharmacological  and 
toxicological  tests  or  clinical  tri- 
als if  he  can  demonstrate  by 
detailed  references  to  published 
scientific  literature  that  the  con- 
stituents) of  the  medicinal  prod- 
uct have  a  well  established  level 
of  safety." 

The  use  of  phytomedicines 
over  a  long  period  may  provide 
important  information  on  the 
pharmacological  effects  of  a  par- 


ticular group  of  compounds, 
information  that  is  not  usually 
available  from  clinical  trials  on  a 
new  synthetic  product. 

Because  phytomedicines  have 
often  been  in  use  for  centuries, 
they  cannot  be  considered  'new 
products'  as  can  new  chemical 
entities,  which  are  usually  pure 
and  well-characterised  mole- 
cules never  used  before  in 
humans.  Testing  requirements 
formulated  by  regulatory  author- 
ities to  ensure  the  safety  of  'new 
products'  are  of  limited  value  for 
traditional  medicines. 

Where  bibliographical  refer- 
ences are  not  considered  suffi- 
cient, the  requirements  on  safety 
and  efficacy  can  be  met  by  mono- 
graphs/SPCs  or  clinical  trials. 

Since  1994,  the  World  Health 
Organisation  has  been  trying  to 
categorise  the  most  commonly 
used  medicinal  plants  with  the 
help  of  model  monographs, 
which  include  comprehensive 
data  on  safety  and  efficacy. 

The  purpose  of  this  project  is 
to  help  national  drug  authorities 
to  create  acceptable  regulations 
for  herbal  medicines. 

This  work  is  based  on  the 
WHO  'Guidelines  for  the  assess- 
ment of  herbal  medicines'  (Gen- 
eva 1991)  and  on  the  debates  of 
the  International  Conference  of 
Drug  Regulatory  Authorities. 

The  (AESGP)  believes  that,  as 
they  are  covered  under  Direc- 
tive 65/65/EEC,  phytomedicines 
should  benefit  from  the  new 
authorisation  system  and  should 
be  accepted  by  other  member 
states  based  on  marketing  autho- 
risation by  a  member  state. 

There  are  rarely  grounds  for 
supposing  a  risk  to  public  health 
in  the  field  of  phytomedicines 
and  therefore  there  should  not 
be  problems  with  mutual  recog- 
nition of  these  medicines. 


For  prescribing  information,  see 
data  sheet.  REGAINE  TOPICAL 

solution  2%  Minoxidil. 

Presentation:  Clear,  colourless  to 
light  yellow  liquid  for  topical 
application,  containing  minoxidil 
20  mg/ml.  Uses:  Treatment  of 
alopecia  androgenetica.  Slowing  of 
hair  loss  in  patients  with 
diagnosed  male  pattern  baldness. 
Dosage  and  Administration: 
Apply  1  ml  Regaine  Topical 
Solution  twice  daily  to  the  centre 
of  the  affected  area  of  the  scalp. 
The  total  daily  dose  should  not 
exceed  2  ml.  The  method  of 
application  varies  according  to  the 
disposable  applicator  used.  In  all 
cases  the  hair  and  scalp  should  be 
thoroughly  dry,  and  the  solution 
allowed  to  dry  without  the  use  of  a 
hair  drier.  Twice  daily  application 
for  4  months  or  more  may  be 
required  before  evidence  of  hair 
growth  stimulation  can  be 
expected.  Onset  and  degree  may 
be  variable.  Relapse  to 
pre-treatment  appearance 
following  discontinuation  of 
medication  has  been  anecdotally 
reported  to  occur  within  3-4 
months.  Patients  should 
discontinue  treatment  if  there  is  no 
improvement  after  one  year. 
Contra-indications,  Warnings  etc. 
Contra-indications:  Hypersensitivity 
to  any  of  the  components  of  the 
preparation.  Warnings:  Regaine  is 
for  external  use  only.  Use  only  as 
directed.  Do  not  apply  to  areas  of 
the  body  other  than  the  scalp.  Use 
of  Regaine  results  in  slight 
absorption  (an  average  of  1 .4%  of 
the  applied  topical  dose)  of 
minoxidil  from  the  skin  and  the 
potential  for  systemic  effects 
should  be  considered.  The  most 
frequently  reported  adverse  effects 
have  been  minor  dermatological 
reactions.  Precautions:  Patients 
with  hypertension  should  be 
monitored  closely  when  treated 
with  Regaine.  Regaine  contains  an 
alcoholic  base  which  will  cause 
burning  and  irritation  to  the  eye.  The 
safety  and  effectiveness  of  Regaine  in 
patients  under  18  or  over  65  has 
not  been  established.  As  for  other 
preparations,  concomitant  damage 
of  the  skin  may  lead  to  increased 
absorption  of  minoxidil.  Regaine 
should  not  be  used  during 
pregnancy  or  lactation.  Regaine 
should  not  be  used  in  conjunction 
with  other  topical  agents.  Legal 
Category:  P  Package  Quantities: 
Bottles  of  60  ml  with  one  or  more 
of  the  following  disposable 
applicators:  pump  spray,  extended 
tip,  or  rub-on  assemblies.  Product 
Licence  Number:  PL0032/0136 
Holder  of  Product  Licence: 
Upjohn  Limited,  Fleming  Way, 
Crawley,  West  Sussex,  RH10  2LZ. 
Date  of  Preparation:  July  1995. 
Pricing  Information:  £21.23  excl. 
VAT.  Trademark:  Regaine. 


Upjohn 
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This  September 
Upjohn  invite  you 
to  strike  OTC  gold. 


Upjohn  have  a  history  of  impressive  Rx 
breakthroughs  -  from  antibiotics  to  life-saving 
heart  treatments.  Now  we're  gearing  up  to 
launch  one  of  the  most  significant  OTC 
treatments  of  modern  times.  One  ^^^^m 
which  is  likely  to  be  of  interest  to  9  pi^fe-^ 
million  people  across  Britain  -  and.  <  II' 
only  available  from  pharmacy.  r 


The  product's  name  is  Regaine*.  The 
first  non-prescription  treatment  to 
check  advancing  baldness. 


Regain 


In    independent   clinical    studies,  jk 
Regaine  was  shown  to  make  a    -  -  v«« 
significant  difference.  One  which 
you'll  see  clearly  in  the  clinical  support  we  plan 
to  make  available  to  pharmacists. 


Regaine  is  the  only  treatment  clinically  proven 
to  stop  hair  loss.  That's  the  reason  it's  the  only 
one  that's  ever  been  licensed  for  prescription 
use  by  doctors.  Backed  by  a  massive  £2  million 
launch  campaign  with  full  pharmacy 
^^^B||  support,  Regaine  will  provide  your 
H|  customers  with  new  levels  of  care, 
lin€/|H  and   You   witn   a   unique  profit 

H9  opportunity  in  a  major  new  sector. 
/  jjjjj  Regaine  representatives  will  be 
Bj  visiting  pharmacies  throughout 
I  September.  OTC  stocks  will  be 
■  883  WM  available  from  wholesalers  later  that 
f/t/a^B  month.  For  further  information 
^^^MB  please  contact  Upjohn  Limited 
(Tel:  01293-531133)  to  ensure  you  take  full 
advantage  of  this  unique  new  profit  opportunity. 


Regaine.  The  first  OTC  medicine 

^(Minoxidil) 

to  check  advancing  baldness. 


R  3161  OK  ,  vY 


DrYvonGallof 
;  Laboratoires 
I  Pierre  Fab  re 
I  considers 
'  cellulite  to  be 
both  a  neglected 
land  treatable 
I  condition 

The  condition  that  is  com- 
monly called  'localised 
lipodystrophy'  (LD)  has 
always  given  rise  to  pas- 
sionate debate.  More  usu- 
ally known  as  cellulite,  LD  is  a 
condition  affecting  the  fatty  tis- 
sue in  the  body. 

In  humans,  fatty  tissue  is 
located  in  the  hypodermis  and 
especially  in  the  abdominal  cav- 
ity, buttocks,  thighs  and 
supraspinal  region.  Other  areas, 
such  as  the  back  of  the  hands, 
feet  and  eyelids,  contain  little.  In 
males,  this  tissue  represents  15 
per  cent  of  the  bodyweight,  and 
is  concentrated  mainly  in  the 
trunk  and  abdomen.  In  females, 
it  consists  of  20  per  cent  of  body 
mass  and  is  located  in  the 
abdominal  and  pelvic-trochan- 
teric  regions.  This  differing  dis- 
tribution most  commonly  com- 
mences after  puberty. 

As  well  as  the  disparity  in  dis- 
tribution, the  make-up  of  the 
fatty  tissue  also  differs  between 
the  sexes.  In  women,  the  vascu- 
lar-connective tissue  septa  are 
vertical  and  perpendicular  to  the 
aponevrotic  planes,  which  exag- 
gerates the  protrusion  of  nodules 
in  the  deep  dermis.  This  explains 
the  surface  irregularity  des- 
cribed as  'orange  peel  skin', 
which  occurs  upon  pinching. 

In  males,  the  lobules  are 
smaller  and  oblique,  which 
allows  them  to  slide  on  top  of 
each  other  without  producing 
the  same  effect.  In  addition,  the 
dermis  is  thinner  in  females,  thus 
reinforcing  the  'orange  peel'  phe- 
nomenon in  areas  where  fatty  tis- 
sue is  thick,  such  as  the  thighs 
and  buttocks. 

Fat  functions 

Fatty  tissue  has  several  func- 
tions, including: 

©  an  energetic  function,  concen- 
trating fat  in  triglycerides,  which 
can  then  be  released  as  free  fatty 
acid 

®  thermogenesis  in  homeother- 
mic  animals 

©  mechanical  protection  of  the 
skin  and  deep  tissues. 
The  release  of  energy  via  the 


fatty  tissue  is  regulated  by  a  hor- 
mone-sensitive enzyme,  thus 
metabolism  can  be  affected  by 
the  female  menstrual  cycle,  as 
well  as  by  age. 

Hormonal  changes  in  the  body 
lead  to  oedema,  which  floods  the 
interstitial  tissues,  disorganises 
the  connective  fibres  and  con- 
stricts the  capillaries.  This  is  the 
first  stage  of  'cellulitis'. 

As  the  body  ages,  it  is  less  able 
to  cope  with  the  monthly  repeti- 
tion of  the  ebb  and  flow  of  water 
and  storage  of  fats.  It  becomes 
less  efficient  at  eliminating  these 
deposits  from  the  dermis.  Fat 
deposits  are  not  broken  down 
and  increase  in  size,  compress- 
ing the  capillaries  still  further, 
exacerbating  the  slowing  down 
of  the  elimination  process. 

The  result  is  a  build-up  of  fluid 
and  metabolic  waste  products, 
which  become  trapped  by  the 
connective  fibres,  leaving  the 
skin  not  only  lumpy  in  appear- 
ance but  possibly  painful,  as  the 
fatty  deposits  put  pressure  on 
the  nerve  endings. 

Two  forms 

The  latest  research  on  'localised 
lipodystrophy'  from  Labora- 
toires Elancyl  in  France  has  indi- 
cated that  there  are,  in  fact,  two 
forms  of  LD.  The  first  is  localised 
oedema,  and  is  often  more 
noticeable  prior  to  menstruation. 

It  is  more  frequently  found  in 
younger  women.  In  this  form,  the 
skin  takes  on  a  pearly  white 
sheen  and  is  spongy  to  the  touch. 
It  is  frequently  accompanied  by  a 
heavy,  bloated  feeling. 

LIntreated,  this  'water  cellulite' 
can  develop  into  the  fatty  cel- 
lulite characterised  by  the  lumpy, 
orange  peel  appearance  of  the 
dermis,  which  is  normally  found 
in  women  aged  30-plus.  Occa- 
sionally, the  two  forms  can  occur 
together  and  manifest  them- 
selves as  water  retention  and 
bloating  combined  with  a  dim- 
pled skin. 

The  treatments  for  cellulite  are 
very  varied.  Subcutaneous  injec- 
tions to  help  disperse  the  fatty 
deposits  have  been  widely  used 


with  satisfactory  results.  Mas- 
sage and  topical  products,  often 
containing  natural  extracts,  such 
as  caffeine  (to  increase  lipolip- 
sis),  ivy,  ruscus  and  algae,  and 
bracket  (to  excite  circulation, 
stimulate  venous  return  and  pro- 
mote lymphatic  drainage),  also 
achieve  good  results. 

These  are  especially  notice- 
able when  used  in  conjunction 
with  a  diet  and  exercise  regime, 
and  when  medicines  taken  orally 
for  vascular  improvement  have 
been  indicated.  Neither  laxa- 
tives, thyroid  extracts,  anorexi- 
gens  nor  diuretics  should  be 
used  in  this  indication. 

More  recently,  improvement  in 
the  organoleptic  properties  of 
dermocosmetic  products  and 
surgical  techniques  now  offer 
new  therapeutic'  possibilities. 
They  constitute  a  rational  overall 
treatment  of  subcutaneous  fat 
infiltration. 


Improved  efficacy  of  dermo- 
cosmetic products  has  been 
made  possible  by  the  increased 
pathophysiologic  knowledge  of 
the  metabolic  regulation  of  adi- 
posity and  the  increased  bio- 
availability of  the  active  ingredi- 
ents. Surgically,  invasive  proce- 
dures have  now  been  replaced  by 
liposuction. 

Fat  tissue  infiltration  remains, 
however,  a  poorly-known  entity 
which  is  frequently  neglected  by 
dermatologists.  Topical  treat- 
ments have  proven  their  efficacy, 
while  surgery  is  useful  in 
patients  who  have  either  a 
marked  or  poorly-accepted  fat 
infiltration. 

In  future,  we  will  see  preventa- 
tive measures  based  on  further 
new  knowledge  concerning  the 
different  phases  of  this  pathol- 
ogy. Subcutaneous  fat  tissue 
infiltration  has  not  yet  yielded  all 
its  secrets. 
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Chart  6  4  Germany  -  Cosmetics  and 
Toiletries  Sales  by  Category  1994 


The  World  Beauty  &  Toiletry  Products  Report 
1995  is  produced  by  market  research  specialists 
Market  Tracking  International  and  is  published 
in  the  UK  by  Miller  Freeman  Professional  Ltd. 
The  Report  contains  over  460  pages  of  detailed 
market  data,  plus  250  relevant  tables  and  charts, 
making  it  the  definitive  Global  Report  for  the 
health  and  beauty  industry. 
The  World  Beauty  &  Toiletry  Products  Report  is 
priced  at  £750  and  orders  can  currently  be  taken. 
Fill  in  the  form  below  for  your  copy  of  this 
exclusive  Report,  or  apply  for  further  details. 
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♦  Global  Market  Definitions,  Comparisons 
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Germany,  Italy,  Japan,  UK  and  the  USA 

♦  Regional  Profiles  of  Latin  America,  the 
f   Rest  of  Europe  and  the  Far  East 
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The  Future  of  the  International  'Duty-Free 
Market  ^cr^ 


♦  The  Prospects  for  Beauty  Retailing  i 
Developing  Economies  - 


♦  The  Influences  of  Casmeceuticals  and  Private 
Label  across  the  Globe 

♦  Key  Mergers  and  Acquisitions  Worldwide 


CPA  PROFILE 


A  Commonwealth  of  pharmacy 

In  April,  the  Commonwealth  Pharmaceutical  Association  met  in  Harare  to  celebrate  its  first  25  years.  This 
snapshot  of  pharmacy  in  20  of  the  37  member  countries  is  part  of  a  survey  made  then  by  Chemist  &  Druggist 
through  Council  members  attending  the  Conference,  and  combines  pharmacy  statistics,  hopes  and  fears  ... 


Murtada  Sesay,  CPA  president 


Murtada  Sesay  is  this  year's  pres- 
ident of  the  CPA.  His  goals  are 
clear:  "I  want  the  CPA  to  identify 
and  to  be  able  to  fund  projects 
that  will  have  a  real  impact  on 
the  quality  of  pharmaceutical 
care  in  Commonwealth  nations." 

( '&D's  at  a  glance  survey 
shows  that  his  task  is  not  an 
insignificant  one.  The  20  nations 
represented  below  demonstrate 
the  disparate  levels  of  develop- 
ment and  aspiration  in  pharmacy 
throughout  the  Commonwealth. 

Country:  Sierra  Leone  

Council  member:  Murtada  Sesay 
Population:  4.3  mi;  .  « 
Pharmacist  numntr. 
Technicians:  160 
Community  pharmacists:  not  stated 
Hospital  pharmacists:  n/s 
Industrial  pharmacists:  1 

Comer  iv.hj  pharmacies:  n/s 

Hospitals:  12 

Opportunities:  Blight  future 
W 


because  of  political  will  to  dev- 
elop pharmacy  (a  Pharmacy  & 
Drug  Act  exists).  However,  polit- 
ical instability  sends  pharmacy 
to  the  back  burner! 
Concerns:  Remuneration  is  so 
low  that  colleagues  compromise 
ethical  standards  to  survive, 
which  in  turn  brings  the  profes- 
sion into  disrepute. 

Country:  Malawi 

Council  member:  Hlutywayo 

Rodney  Phiri 

Population:  10  million  

Pharmacist  numbers:  40  

Technicians:  70 
Community  pharmacists:  10 
Hospital  pharmacists:  4 
Industrial  pharmacists:  20 
Community  pharmacies:  10 
Hospitals:  50  

Opportunities:  Hospital  phar- 
macy practice  currently  poorly 
staffed.  Opportunities  for  over- 
seas pharmacists  to  work  on 
contract  or  as  volunteers. 
Concerns:  Shortage  of  pharma- 
cists -  government  not  giving  pri- 
ority to  training. 

Country:  Jamaica 
Council  member:  E  Grace  Allen- 
Young  

Population:  2.4  million 

Pharmacist  numbers:  475  

Technicians:  116 
Community  pharmacists:  300 

Hospital  pharmacists:  75  

Industrial  pharmacists:  100  

Community  pharmacies:  300 

Hospitals:  30  

Medicine  stores:  1 


Opportunities:  Continuing  edu- 
cation seminars  or  ganised  by  the 
Pharmaceutical  Industry  &  Pro- 
fessional Society.  Training  for 
special  services  in  family  plan- 
ning and  diabetes.  Drug  Informa- 
tion Services.  Membership  on 
Pharmacy  Council.  Membership 
of  r  egional  and  international  pro- 
fessional organisations,  eg  Carib- 
bean Association  and  Common- 


wealth Association. 
Concerns:  Changing  practice  to 
reflect  pharmacy  care.  Profes- 
sional image  to  be  improved. 
Focus  on  sale  of  drugs  according 
to  pharmacy  laws. 

Country:  Ghana 
Council  member:  David 
Anim-Addo 

Population:  16.4  million 

Pharmacist  numbers:  700  

Technicians:  300 
Community  pharmacists:  432 
Hospital  pharmacists:  202 
Industrial  pharmacists:  35 
Community  pharmacies:  500 
Hospitals:  175 
Medicine  stores:  4,800 
Opportunities:  Improving  the 
level  of  service  to  the  commu- 
nity, eg  through  the  concept  of 
pharmaceutical  care.  Expanding 
service  coverage,  ie  equitable 
spr  ead  or  distribut  ion  of  pharma- 
cies as  a  means  of  providing 
wider  service  to  the  population 
Concerns:  There  is  the  need  for 
attitudinal  change  towards  con- 
tinuing education  and  improve- 
ment of  pr  ofessional  practice  for 
the  purpose  of  enhancing  the 
image  of  the  pharmacist. 


Country:  Bermuda  

Council  member:  Edmina 

Bradshaw  

Population:  60,000 
Pharmacist  numbers:  44 

Technicians:  6   

Community  pharmacists:  38 
Hospital  pharmacists:  6 
Industrial  pharmacists:  n/s 
Community  pharmacies:  11 
Hospitals:  2  


Opportunities:  Fifty  per  cent  of 
pharmacists  are  non-Bermudan. 
Ar  ound  three  positions  become 
available  each  year. 
Concerns:  The  profession  is 
strictly  regulated  by  law  and 
does  not  experience  any  signifi- 
cant problems,  as  our  pharma- 
cists are  passive  beach-goers! 


Country:  Dominica 

Council  member:  John  A  Charles 

Population:  80,000  

Pharmacist  numbers:  38 
Technicians:  n/s 
Community  pharmacists:  14 
Hospital  pharmacists:  24 

Industrial  pharmacists:  n/s  

Community  pharmacies:  n/s 
Hospitals:  n/s  

Opport  unities:  Making  a  living. 
Concerns:  Doctors  dispensing. 
Doctor  owning  pharmacy  and 
writing  prescriptions  in  code  for 
their  pharmacies. 

Country:  Guyana  

Council  member:  Jeffrey 
Williams 

Population:  700,000  

Pharmacist  numbers:  150 

Technicians:  25 

Community  pharmacists:  82% 

Hospital  pharmacists:  8%  

Industrial  pharmacists:  10% 
Community  pharmacies:  35 
Hospitals:  n/s  

Opportunities:  Can  open  phar- 
macy anywhere  and  offer  a  ser- 
vice to  the  public. 
Concerns:  Pharmacy  is  more 
seen  as  a  business,  not  as  a  pro- 
fessional service. 

Country:  South  Africa  

Council  member:  Ivan  Kotze 

Population:  38  million  

Pharmacist  numbers:  10,031 

Technicians:  n/s  

Community  pharmacists:  6,500 
Hospital  pharmacists:  1,600 
Industrial  pharmacists:  800 
Community  pharmacies:  3,000 

Hospitals:  n/s  

Opportunities:  Awaiting  the 
pr  omulgation  of  regulations  that 
will  allow  pharmacists  who  have 
completed  a  course  as  primary 
care  drug  therapists  to  treat  a  list 
of  specified  conditions. 
Concerns:  The  absence  of  phar- 
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macists  at  top  level  in  policy- 
making -  developing  of  new 
health  policy  and  the  possible 
exclusion  of  pharmacists  in  the 
proposals. 

Country:  Bahamas  

Council  member:  Densil  Major 

Population:  258,000  

Pharmacist  numbers:  48  

Technicians:  n/s  

Community  pharmacists:  n/s 
Hospital  pharmacists:  n/s 

Industrial  pharmacists:  n/s  

Community  pharmacies:  n/s 

Hospitals:  n/s  

Opportunities:  There  is  a  gen 
eral  shortage  of  pharmacists  in 
the  country 
Concerns:  Not  stated. 

Country:  Gambia  

Council  member:  T 

Manly-Rollings  

Population:  1.02  million  

Pharmacist  numbers:  10 

Technicians:  4  

Community  pharmacists:  4 

Hospital  pharmacists:  6  

Industrial  pharmacists:  n/s  

Community  pharmacies:  8 

Hospitals:  2 

Medicine  stores:  15-plus  

Opport  unities:  Because  of  the 
size  of  the  country  there  is  limi- 
tation of  scope  for  the  commu- 
nity pharmacist.  Until  such  time 
as  there  is  better  infrastructure 
and  the  country  opens  up,  things 
will  be  the  same. 
Concerns:  Not  stated. 

Country:  Kenya 

Council  member:  Stanley  Mema 
Mokaya 

Population:  25  million 
Pharmacist  numbers:  1,200 
Technicians:  2,000 
Community  pharmacists:  700 
Hospital  pharmacists:  n/s 
Industrial  pharmacists:  n/s 
Community  pharmacies:  750 
Hospitals:  2,000  

Opportunities:  Development  of 
community  pharmacy,  particu- 
larly in  rural  areas. 
Concerns:  Lack  of  stringent  leg- 
islation control 

Country:  Zambia  

Council  member:  Caesar 
Mudondo 


Population:  8  million 
Pharmacist  numbers:  150 
Technicians:  n/s 
Community  pharmacists:  50 
Hospital  pharmacists:  70 
Industrial  pharmacists:  30 
Community  pharmacies:  50 
Hospitals:  70 

Medicine  stores:  1  

Opportunities:  The  sector  is 
growing  and  there  will  be  a  gr<  >w- 
ing  need  for  pharmacists. 
Concerns:  The  attitude  of  g< »v 
eminent  towards  pharmacy  is 
not  very  positive  due  to  igno- 
rance of  the  role  of  pharmacy 
among  decision-makers. 

Country:  Sri  Lanka 

Council  member:  D  A  Munasitjh 

Population:  17  million  

Pharmacist  numbers:  n/s 

Technicians:  1,500  

Community  pharmacists:  500 
Hospital  pharmacists:  1,000 

Industrial  pharmacists:  10  

Community  pharmacies:  300 

Hospitals:  n/s  

Opportunities:  Community  ph- 
armacy proper  does  not  exist. 
Most  pharmacists  dispense  med- 
icines. We  are  trying  to  get  them 
lo  counsel  patients  and  give  up 
the  shopkeeping  mentality. 
Concerns:  In  the  profession  the 
health  authorities  look  to  med- 
ical practitioners  for  advice  on 
problems,  not  to  pharmacy 

Country:  Cyprus 

Council  member:  Nouris  Nicolas 

Population:  640,000  

Pharmacist  numbers:  450 
Technicians:  n/s 
Community  pharmacists:  350 

Hospital  pharmacists:  n/s  

Industrial  pharmacists:  n/s 
Community  pharmacies:  320 
Hospitals:  n/s 

Opportunities:  They  are  not 
good  and  getting  worse,  due  to 
the  increase  in  pharmacies  (one 
for  every  1,600  people). 
Concerns:  The  same  as  above. 
Need  for  changes  of  the  pharma- 
ceutical legislation  (towards  the 
EC  directives). 

Country:  Singapore  

Council  member  Pauline  Qny 

Population:  3.2  million  

Pharmacist  numbers:  700 
Technicians:  n/s 


Community  pharmacists:  250 
Hospital  pharmacists:  80 

Industrial  pharmacists:  20  

Community  pharmacies:  120 
Hospitals:  15 

Medicine  stores:  500  (Chinese) 

Opportunities:  We  are  ex- 
tremely short  ut  pharmacists  for 
the  community  and  hospitals.  We 
need  pharmacists  from  rep- 
utable Commonwealth  coun- 
I  l  ies  We  are  pushing  for  the  best 
pharmaceutical  care 
Concerns:  I  (ispensing  d<  >cl  i  >rs  - 
1.000  versus  120  pharmacies. 
Slow  to  change. 

Country:  Nigeria 
Council  member:  Bona  Obiorah 
Population:  over  100  million 
Pharmacist  numbers:  over  5,000 
Technicians:  over  2,000 
Community  pharmacists:  3,000 
Hospital  pharmacists:  1,000 
Industrial  pharmacists:  1,000 
Community  pharmacies:  4,000 

Hospitals:  2,000  

Medicine  stores:  10,000 

Opportunities:  There  are  many 
opportunities  for  community 
pharmacists  in  Nigeria,  espe- 
cially in  the  areas  of  patienl 
counselling  and  drug  informa- 
tion services. 

Concerns:  The  major  worry  at 
present  is  the  rather  large  num- 
bers of  patent  and  proprietary 
medicine  stores  run  by  non-phar- 
macists. There  are  also  pharma- 
cies which  are  operated  without 
pharmacists. 

Country:  Uganda  

Council  member:  John 

Ruberantwari  

Population:  17  million  

Pharmacist  numbers:  100  

Technicians:  350  

Community  pharmacists:  60 

Hospital  pharmacists:  6  

Industrial  pharmacists:  2 
Community  pharmacies:  76 

Hospitals:  35  

Medicine  stores:  3  

Opportunities:  So  far  commu- 
nity pharmacy  offers  the  best 
opportunity  to  pharmacists,  then 
to  academics. 

Concerns:  The  problem  is  that 
community  pharmacy  is  concen- 
trated in  the  capital  -  Kampala, 
and  to  a  lesser  level  to  two  more 
big  towns  and  none  in  the  rural 
areas. 

Country:  Malaysia 


Council  member:  Y  S  Tong 
Population:  19.5  million 
Pharmacist  numbers:  1,650 
Technicians:  n/s 
Community  pharmacists:  n/s 
Hospital  pharmacists:  n/s 
Industrial  pharmacists:  n/s 
Community  pharmacies:  400 

Hospitals:  100  

Medicine  stores:  3,000 
Opportunities:  Continue  to  be 
good  in  all  sectors  of  pharmacy 
as  currently  there  is  a  shortage  of 
graduates.  This  situation  may 
change  in  1998  as  two  universi 
lies  and  a  private  institution  w  ill 
commence  then  pharmacy 
courses  in  that  year.  Future  will 
be  in  community  pharmacy 
Concerns:  There  is  no  separa- 
tion ut  professional  roles,  ie  dis 
pensing  dentins,  although  both 
professional  associations  have 
an  agreement  thai  separation  is 
desirable.  Too  few  community 
pharmacies  currently  to  serve 
the  population. 

Country:  Bangladesh 

Council  member:  Zahedee  

Population:  120  million 
Pharmacist  numbers:  600 
Technicians:  4,000 
Community  pharmacists:  none 
Hospital  pharmacists:  none 
Industrial  pharmacists:  550 
Community  pharmacies:  none 

Hospitals:  90  

Medicine  stores:  30,000 

Opportunities:  Much  opportu- 
nity, but  needs  eff<  >rt , 
Concerns:   Economic  reasons 
and  als<  >  lack  <  il  awareness. 

Country:  Malta 

Council  member:  Eric  Zammit 

Population:  350,000  

Pharmacist  numbers:  500 
Technicians:  100 
Community  pharmacists:  200 
Hospital  pharmacists:  90 
Industrial  pharmacists:  5 
Community  pharmacists:  180 

Hospitals:  5  

Opportunities:  There  is  an 
excessive  number  of  pharma- 
cies; the  chamber  would  like  to 
see  a  limitation  -  the  government 
seems  of  a  different  opinion  So 
we  have  enormous  competition 
and  not  too  many  opportunities. 
Concerns:  Lack  of  attendance 
of  pharmacists  in  pharmacies. 
The  lack  of  Drug  Regulatory 
Authority.  We  would  like  to  sec 
the  profession  self-governed. 
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BUSINESS  TRENDS 


Slow 
burn 
on  the 


M  Street 


The  message  from  the 
High  Street  is  that 
business  is  picking  up, 
particularly  on  the 
scripts  side,  but  margins 
are  still  declining 

The  beginning  of  the  long,  hot 
summer  provided  solid  sales  for 
our  Business  Trends'  panel- 
lists, but  on  balance  profits  were 
hit  by  poor  margins. 

Almost  half  ( 49  per  cent)  of  the 
172  pharmacies  surveyed  across 
the  country  reported  the  same 
level  of  profit  margins  during 
April,  May  and  June,  as  they  did 
in  the  same  period  last  year. 

However,  45  per  cent  of  phar- 
macies fell  below  last  year's  fig- 
ures, which  is  in  line  with  the 
current  trend  of  profit  margins 
decreasing  each  year  in  the  sec- 
ond quarter. 

Group  branch  shops,  followed 
closely  by  independent  outlets, 
recorded  the  most  incidences  of 
reduced  margins.  Shops  with  a 
turnover  of  £500,000  to  SI  mil- 
lion were  most  likely  to  suffer  a 
dip  in  profit  levels. 

The  majority  of  all  other  out- 
lets predict  similar  profit  mar- 
gins in  the  next  three  months  to 
those  that  they  registered  in  the 
same  quarter  of  last  year. 

Sales  spurt 

In  contrast  to  the  previous  quar- 
ter, there  was  an  upward  sales 
trend  for  non-NHS  prescription 
items.  This  is  comparable  to  that 
of  the  same  period  last  year. 

Prospects  for  the  next  quarter 
are  also  regarded  as  positive,  as 
78  per  cent  of  pharmacies  expect 
sales  to  be  at  least  the  same  as 
last  year  and  <  me-third  expect  an 
increase. 

On  balance,  a  higher  propor- 
tion of  independent  outlets  expe- 
rienced higher  sales  this  year 
than  group  head  or  group  branch 
shops. 

Independent  retailers  are  also 
notably  more  optimistic  about 
their  sales  performance  in  the 
next  quarter  than  multiples  - 
most  group  head  outlets  have 
predicted  a  fall  in  sales  turnover. 

The  majority  of  both  the  small- 
est shops  (less  than  Sim  turn- 
over) and  the  largest  (more  than 


Sim)  recorded  an  increase  in 
sales  compared  to  the  same 
months  last  year. 

Estimates  for  growth  over  the 
next  three  months  are  the  high- 
est for  outlets  with  a  turnover  of 
£500,000  to  Sim. 

All  regions,  except  the  North 
East  and  the  South  East,  had  the 
same  or  higher  second  quarter 
sales.  Roth  these  regions  are  also 


expected  to  fare  badly  in  the 
third  quarter. 

Script  processing  up 

Nearly  two-thirds  of  the  panel 
reported  an  increase  in  the  num- 
ber of  prescriptions  processed. 
In  each  quarter  since  1993,  panel- 
lists have  reported  a  growth  in 
NHS  scripts,  compared  to  the 
same  per  iod  in  the  previous  year. 


Against  all  predictions,  nearly 
two-thirds  of  the  sample  (64  per 
cent)  processed  more  prescrip- 
tions in  the  second  quarter,  com- 
pared to  the  same  part  of  1994. 

Growth  is  again  predicted  over 
the  next  three  months,  but  not  at 
the  same  level  as  the  second 
quarter.  Group  branch  shops  are 
anticipating  more  business  than 
any  other  category. 


NHS  PRESCRIPTION  VOLUME 


SALES  EXCL.  NHS  PRESCRIPTIONS 


DOWN 

12% 


MARGINS 


NO.  OF  PEOPLE  EMPLOYED 


UP 

6% 

BIB 


COSMETICS 


FRAGRANCES 
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All  areas  experienced  some  QTC  QTOWth  main  stunted, 
growth  in  the  sales  of  NHS  medi-  "  Although  cosmetics  sales  are 
cines,  particularly  the  South  On  the  product  front,  sales  of  tra-  still  shrinking,  the  rate  of  decline 
West,  North  West  and  Midlands.  ditional  pharmacy  products,  like  has  started  to  slow.  Nonetheless, 
A  continuing  upward  trend  is  over  the  counter  medicines  and  year  on  year,  the  market  for  cos- 
forecast  across  the  board,  partic-  photographic  film,  continued  to  melics  sold  in  pharmacies  con- 
ularly  in  the  North  West  and  grow,  while  habycare,  cosmetics,  tinues  to  go  down.  Group  branch 
South  West  again  fragrance  and  toiletry  sales  re-  shops  suffered  more  than  the 


TOILETRIES 


BABYCARE 


UP 
15% 


DRESSINGS/SURGICAL/SAN  PRO 


I                  PHOTOPROCESSING  1 

UP 

46% 

K_ 

SAME 
40% 

SAME 
33% 

< 

1 

DOWN 
12% 


DOWN 
12% 


OTC  MEDICINES 


Indigestion/stomach  upsets 


UP 

DOWN 
k  .  10% 


COLD  REMEDIES 


ANALGESICS 


DOWN 

7% 


DOWN 

6% 


other  types  of  outlet  and  50  per 
cent  of  shops  turning  over  less 
than  £350,000  reported  a  decline 
in  sales. 

Sales  of  fragrances  and  toi- 
letries followed  a  similar  path. 

Around  the  half  the  panel 
reported  static  sales  of  habycare 
products  and  I  his  trend  is  pre- 
dicted to  remain  similar  to  that  of 
l he  third  quarter  of  1994.  Nearly 
30  per  cent  of  panellists  reported 
declines  in  sales.  Group  branch 
outlets  and  the  largest  shops 
(with  a  turnover  of  more  than 
S  I  in  )  were  I  he  only  ones  Inexpe- 
rience an  increase. 

( >T( '  medicines  provided  a 
brighter  outlook,  with  -r>7  per 
cciii  of  pharmacies  recording  an 
increase  in  sales.  Group  head 
shops  and  pharmacies  located  in 
the  North  West  claimed  the  high- 
est growth. 

Half  the  panellists  (52  per 
ccni )  recorded  static  sales  of 
analgesics,  while  a  further  40  per 
cenl  registered  an  increase,  com- 
pared to  the  same  period  last 
year.  For  each  second  quarter, 
the  trend  remains  one  of  contin- 
ual growth.  However,  forecasts 
are  still  running  below  actual 
results. 

By  comparison,  indigestion 
and  stomach  remedies  provided 
pharmacists  in  the  North  East 
with  a  slight  headache,  as  sales 
were  down  compared  with  last 
year's  results.  However,  group 
head  shops  and  Scottish  pharma- 
cies all  had  strong  sales. 

Photoprocessing  was  another 
strong  sector,  with  most  panel- 
lists (79  per  cent)  achieving  the 
same  <  a  higher  sales  figures  than 
in  the  same  period  in  1994.  The 
pattern  is  expected  to  continue 
over  the  next  three  months. 
Nearly  half  of  group  branch 
shops  (  49  per  cent  )  registered  an 
increase  in  sales  compared  to  the 
second  quarter  last  year.  Phar- 
macies in  the  North  East  and 
South  Easl  benefited  the  most 
from  a  rise  in  sales. 

Vitamins  achieved  high  sales 
as  well,  with, just  under  one-third 
(31  per  cent)  of  respondents 
claiming  higher  sales  this  time 
around. 

Sales  of  dressings  and  sanitary 
protection  have  remained  the 
same  as  last  year  for  67  per  cent 
of  the  panel  and  a  similar  trend  is 
expected  for  the  next  three 
months. 

Short-term  optimism 

Overall,  the  figures  reflect  the 
economy's  slow  burn  to  recov- 
ery, and  with  escalating  sales  in 
key  product  areas  pharmacists 
have  a  lot  to  smile  about. 

Indeed,  they  are  optimistic 
about  their  own  business  pro- 
spects, but  pessimism  about  the 
future  of  retail  pharmacy 
remains  widespread:  less  than  10 
per  cent  of  respondents  were 
optimistic  about  future  sales. 
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The  Proprietary  Articles  Trade 
Association  is  currently 
investigating  Asda's  Ioya!ty  card 
scheme  to  determine  whether  it 
contravenes  the  Resale  Price 
Maintenance  agreement  for 
medicines.  PATA  director  Gerry 
Harraway  says  it  is  not  in  conflict 
with  Asda  over  the  scheme  and, 
to  date,  no  members  have 
complained  about  it.  He  main- 
tains the  collapse  of  the  Net  Book 
Agreement  is  unlikely  to  have  any 
effect  on  the  RPM. 


GW  shares  up 


Glaxo  Wellcome's  share  price 
rose  20p  to  760p  following  the 
results  of  large-scale  trials  of  its 
drug  AZT  in  combination  with 
others  for  the  treatment  of  HIV. 
The  Delta  trials  showed  patients 
who  took  AZT  with  either  Bristol- 
Myers  Squibb  s  DDI  or  with 
Roche's  DDC  had  a  38  per  cent 
lower  death  rate  than  those  who 
took  AZT  on  its  own.  GW  is  to 
bring  its  own  HIV  combination 
therapy,  AZT  +  3TC,  to  market. 
Treatment  for  a  two-combination 
therapy  such  as  this  is  estimated 
to  cost  £5,000  a  year. 

Sainsbury  openings 

Sainsbury  is  rolling  out  its  new 
pharmacy  venture  with  the 
opening  of  five  non-dispensing 
pharmacies  in  Wigan,  Swindon, 
Bristol.  Cheltenham  and 
Edinburgh  within  the  next  few 
months.  This  will  bring  the 
number  of  its  pharmacies  in  the 
group  to  seven,  including 
Watford,  which  opened  this 
month,  and  Cheadle  in 
Manchester,  opening  next  month. 


VAT  made  easy 


Customs  &  Excise  is  researching 
a  simplified  method  of 
calculating  VAT  payment,  which 
it  may  include  in  the  next  set  of 
VAT  changes  in  April.  It  also 
plans  to  make  VAT  repayments 
electronically  and  is  encouraging 
all  businesses  to  make  payments 
using  the  same  method. 


Shares  in  smaii  pharmaceuticals 
company  Cantsb  leapt  113p  to 
278p  after  Pfizer  paid  250p  for  an 
8  per  cent  stake.  The  alliance  is 
potentially  worth  £45  million  to 
Cantab. 


Unichem  goes  for  gold 


Unichem  is  investing  SI. 5  million 
in  overhauling  its  Goldpartners 

programme  in  a  hid  I  cruil 

more  members. 

General  manager  marketing 
■Janice  King,  heading  the  project, 
says  she  hopes  that  up  to  1,000 
new  members  will  be  attracted 
to  the  1,500-strong  scheme. 

"We  have  not  been  proactively 
marketing  the  scheme  and  at  the 
same  time  we  had  feedback  from 
our  customers  that  they  wanted 
to  extend  the  range  of  value 
added  services  available,"  she 
says. 

The  programme  is  being  re- 
vamped at  the  behest  of  existing 


members  who  felt  that  the  range 
of  services  on  offer  needed  to  be 
extended. 

Margins  which  give  members 
the  chance  to  compete  with 
Boots  and  supermarkets  are  key 
to  the  programme.  Through  con- 
sultation with  market  research 
organisations  Nielsen  and  IMS, 
the  company  has  identified  a 
core  range  of  120  products  which 
can  be  sold  under'  the  'every  day 
low  price  promotion'.  POS  mate- 
rial to  promote  these  offers  is 
also  available. 

A  series  of  eight  promotions  to 
highlight  the  healthcare  range  is 
also  planned,  kicking  off  with  a 


sports  medicine  promotion  to 
herald  the  beginning  of  the 
rugby /foot ball  season. 

Members  also  highlighted  the 
need  to  update  the  space  plan- 
ning service.  Changes  include 
the  introduction  of  a  series  of 
one-day  seminars  which  aim  to 
show  pharmacists  how  to 
improve  profitability  through 
efficient  planning. 

The  Moss  Advisory  Service, 
which  offers  merchandising, 
store  layout  and  stocking  policy, 
is  now  available  by  post  for  a 
£250  fee.  A  full  consultancy  visit, 
costing  £500  is  also  part  of  the 
initiative. 


UK  POM  market  accelerates,  but  still  trails 


Although  the  UK  is  one  of  the 
fastest-growing  POM  markets  in 
Europe,  it  still  remains  a  far 
smaller  market  than  countries 
with  similar  populations. 

According  to  the  latest  IMS 
Drug  Monitor  report,  the  UK 
market  grew  to  $3.58  billion  in 
the  seven  months  to  July,  up  9 
per  cent  on  the  comparable 
period  last  year.  Only  Spain,  with 
a  growth  rate  of  13  per  cent  to 
$2.7bn,  grew  faster.  Germany  is 
the  largest  market  with  sales  of 
$9.6bn,  followed  by  France 
($8.4bn)  and  Italy  ($4.4bn). 

By  therapeutic  category,  diges- 
tive treatments  were  still  the 
biggest  UK  sellers,  followed  by 
cardiovascular  and  CNS  treat- 


ments. Diagnostic 
agents  and  anti- 
infectives  were  the 
fastest-growing 
therapeutic  areas, 
up  17  per  cent  to 
$34m  and  $262m 
respectively. 

The  global  mar- 
ket grew  to  $80bn, 
up  9  per  cent  on  t  he 
first  seven  months 
of  last  year,  with 
most  growth  com- 
ing from  the  US, 
the  world's  largest 
market. 

UK  POM  sales  by 
therapeutic  area 


Therapeutic  area 

UK  sales  (S  millions) 

Cardiovascular 

594 

Digestive  systems 

711 

CNS 

499 

Anti-infectives 

262 

Respiratory 

551 

Musculo-skeletal 

219 

Blood  agents 

65 

Genito-urinary 

208 

Dermatologicals 

195 

Cytostatics 

98 

Senscryorgans 

63 

Miscellaneous 

17 

Hormones 

44 

Diagnostic  agents 

34 

Hospital  solutions 

3 

Parasitology 

17 

Total 

3,580 

Source:  IMS  Drug  Monitor 

Labour's  generics  policy 

A  Labour  government  would 
encourage  the  use  of  "cheaper, 
clinically  equivalent"  medicines 
and  generics  in  order  to  cut  the 
NHS  drugs  bill 

Tessa  Jowell,  shadow  health 
minister,  said  Labour  would 
allow  the  use  of  generic  substi- 
tutes, where  a  prescribed, 
branded  drug  could  be  replaced 
by  its  unbranded  equivalent. 

Ms  Jowell,  speaking  at  London 
healthcare  conference,  said  her' 
party  would  also  extend  the 
Selected  List  and  review  the 
Pharmaceutical  Pricing  Regula- 
tion Scheme. 


NPA  advises  full  disciplinary  procedures 


The  National  Pharmaceutical 
Association  is  advising  members 
to  continue  to  apply  full  proce- 
dures in  disciplinary  matters  con- 
cerning female  staff,  regardless 
of  how  long  they  have  been 
working,  after  an  Employment 
Appeals  Tribunal  ruling. 

The  tribunal  said  that  the  law 
requiring  workers  to  be  in  the 
same  job  for  two  years  before 
they  can  claim  unfair  dismissal 
discriminates  against  women. 

NPA  staff  and  administration 
officer  Valda  Elson  says:  "Mem- 
bers should  be  careful  to  apply 


full  disciplinary  procedures  to  all 
staff,  no  matter  how  short  a  time 
they  have  been  working." 

The  tribunal's  judgment  is 
based  on  the  premise  thai 
women  change  jobs  more  fre- 
quently than  men. 

A  Department  of  Employment 
spokesperson  says  this  may  have 
been  true  three  years  ago,  but 
now  women's  work  patterns  had 
become  similar  to  men's.  How- 
ever, the  Equal  Opportunities 
Commission  argues  that  the 
women's  work  situation  cannot 
have  changed  that  quickly. 


PHARMACY 
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Cosmetics  company's  new  face 


Beauty  International,  the  UK  arm 
of  German  cosmetics  giant 
Benckiser,  is  changing  its  corpo- 
rate identity  -  from  October  1,  it 
will  be  known  as  Coty  Ltd. 

The  move  comes  as  part  of  a 
global  restructuring  for  Benck- 
iser, the  third-biggest  fragrance 
house  in  the  world,  in  a  bid  In 
revitalise  and  globalise  its  manu- 
facturing cosmetic  division  as 
the  Coty  Group 
Worldwide. 

All  Beauty  Inter- 
national brands  will   p  a  r  i  s 
now  carry  the  'Coty 
Paris  New  York'  logo,  though 
licensed  brands,  Monsoon  and 
Adidas,  will  cany  the  tag  'exclu- 
sive to  Coty'. 

While  the  Coty  house  name  has 
been  prominent  in  the  US,  it  has 
become  less  visible  in  Europe 
and  widely  associated  with  mid 
to  mass  market  fragrances. 

Margaret  Donnelly,  marketing 
director  of  Coty  (UK),  says  the 
aim  is  to  rebuild  the  Coty  name  in 
line  with  the  principles  of  the 
founder,  Francois  Coty  -  widely 


Miners 


•  Age?  A  sprightly  60  years  old 
this  year,  the  brand  was 
developed  in  1935  by  makeup 
artist  Henry  Miner,  who 
formulated  the  first  liquid 
foundation. 

Since  then,  it  has  passed 
through  various  hands,  including 
Max  Factor  and  Revlon,  ending 
up  at  Proctor  &  Gamble,  which 
finally  discontinued  the  brand  in 
1991. 

•  Who  would  want  to  revive  an 
old  cosmetic  brand?  Stewart 
Chambers,  a  former  sales 
director  at  Coty.  He  acquired  it  in 
1993.  At  its  peak,  in  1988,  it 
turned  over  £8  million  and  Mr 
Chambers  says  the  high 
awareness  of  the  brand  among 
consumers  is  a  big  plus: 

"It's  a  name  every  woman  over 
the  age  of  18  knows,"  he  says. 
Pacific  Prawn,  an  old,  well 
remembered  lipstick  shade,  and 
Block  mascara  are  among  the 
Miners'  Photofinish  range. 

•  So,  will  the  brand  be  targeted 
at  older  women?  On  the 
contrary,  Mr  Chambers  believes 
there  is  a  niche  for  a  young 
fashion-orientated,  budget 
brand. 

He  says  plans  for  a  youth- 
orientated  promotional  campaign 
are  'hush  hush'  at  the  moment, 
but  will  be  launched  sometime 
next  year. 

•  Any  other  brands?  Mr 

Chambers  is  developing  a 


recognised  as  the  father  of  mod- 
ern perfumery. 

Given  public  perceptions  of 
the  Coty  brand  name  in  tin'  UK, 
Ms  Donnelly  admits  thai  the  new 
Coty  is  not  going  to  happen 
overnight. 

"It's  a  veiy  exciting  time,"  com- 
ments Ms  Donnelly  and  is  look- 
ing forward  to  the  new  company 
being    "universally  recognised 
with   the  very 
besl  of  brands 
and    the  very 
new   york     besl   people  III 
the  industry". 
This   autumn,    Coty    will  be 
pushing  the  relaunc  h  of  L'Aimanl 
and     Ms    Donnelly  promises 
numerous    new    launches  for 
HHHi 

•  Coty  in  the  UK  will  be  headed 
up  by  a  new  general  manager, 
Mylena  I'ierremonl ,  who  was 
previously  vice  president  of  mar- 
keting for  Cosmeticos  Astor,  a 
sister  company  in  Spain.  Also  on 
board  is  Mark  Turrell  as  sales 
director  He  was  previously  with 
Braun  UK. 


COMPANY  IN  FOCUS 


reputation  for  buying  British 
heritage  brands. 

His  Andover-based  company, 
Miners  International  (which  has 
a  turnover  of  £3  million  and  a 
staff  of  16),  owns  Delph  skin  care 
and  sun  preparations  -  raved 
over  by  magazine  beauty  editors 
-women's fragrances  Kiku, 
Xanadu,  French  Almond;  and 
men's  fragrances  Burley, 
Censored  and  Hai  Karate. 

•  Who  wants  a  1970  s 
aftershave?  Everybody,  when 
newspapers  and  magazines 
caught  a  whiff  that  Hai  Karate, 
bought  from  the  liquidator  for 
David  Ross  perfumery,  was  back 
on  the  shelves,  Mr  Chambers  got 
yards  and  yards  of  free  publicity 
on  the  back  of  a  1970s  nostalgia 
wave. 

•  Is  that  why  this  woman  is 
pictured  below?  Yes.  Valerie 
Leon  was  the  frontwoman  for  a 


countdown  begins 

Rhone-Poulenc  Rorer,  the  Anglo- 
French  company  engaged  in  a 
5  17  billion  hostile  bid  for  Fisons, 
has  exl ended  ils  <  iffer  period  until 
( )ctober9. 

The  announcement  follows 
RPR  receiving  acceptances  of 
0.25  per  cent  of  share  capital  from 
Fisons'  shareholders.  An  RPR 
spokesman  maintained  that  the 
level  of  acceptances  was  "exactly 
what  we  would  expecl  at  this 
time  in  the  bidding  process". 

Fisons  has  shored  up  ils 
defence  with  a  third  letter  to 
shareholders,  this  lime  emphasis- 
ing its  global  sales  and  marketing 
network.  Chief  executive  Stuart 
Wallis  says  it  is  because  of  Fisons' 
strength  in  sales  and  marketing  - 
operations  in  27  countries  and 
1,300  sales  staff  -  that  RPR  chose 
to  form  a  joint  venture  with 
Fisons  in  I  lie  Hi  st  place 

"Our  strategy  is  to  build  upon 
the  triple  franchise  of  delivery 
device  technology,  existing  prod- 
ucts and  sales  and  marketing 
expertise,"  says  Mr  Wallis. 


series  of  Hat  Karate 
advertisements,  extolling  the  sex 
appeal  of  wimpy  males  who 
wore  it. 

•  Will  the  old  commercials  be 

re-aired?  No,  but  Miners  is 
expected  to  capitalise  on  the 
high  awareness  of  the  product 
with  an  advertising  campaign 
next  year. 

•  Are  pharmacists  targeted  to 
sell  the  brands?  You  bet.  Of  the 
1 ,000  retailers  who  stock  the 
product,  the  majority  are 
pharmacies  and  Mr  Chambers  is 
hoping  to  attract  more  with 
margins  of  150  per  cent  on  the 
cosmetics  -  which  are  on  the 
high  side,  he  says,  to  off-set 
pilferage. 

•  The  future?  Turnover  is 
projected  to  double  in  the  next 
three  years,  with  the  acquisition 
of  yet  more  old-established 
brands. 


Niche  retain 


Street  woes 


Small  retailers  need  in  become 
more  competitive  if  they  are  hi 
survive  the  decade,  says  Barclays 
Bank. 

The  bank's  review  of  small 
retailers  shows  that,  despite 
inroads  by  multiples,  smaller 
shops  still  account  I'or07  percent 
of  all  retail  businesses  and 
employ  34  per  cenl  of  all  staff  in 
the  retail  seetoi 

However,  this  group  has  seen 
its  share  of  sales  fall  from  10  pel 
cenl  in  1980  to  under  30  per  cenl 
today,  due  to  a  new  wave  of  low- 
price,  high-volume  competitors. 

To  combat  decline,  Barclays 
says  small  retailers  must  rethink 
their  strategies  and  concentrate 
mi  providing  specialist  niche 
products  and  a  higher  level  <  if  ser- 
vice within  a  smaller  catchment 
area. 


COMING  EVENTS 


Belfast  pharmacy  dinner 

The  School  of  Pharmacy  at  the 
Queen's  University  of  Belfast  is 
holding  a  dinner  on  November  15 
al  8.00pm  to  jointly  celebrate  25 
years  of  the  school  moving  to  the 
Queen's  campus,  and  the  150th 
anniversary  of  the  university 
itself. 

All  staff  and  graduates  over  the 
past  24  years  are  invited.  Contact 
the  school's  secretary  on  012-">2 
335800  if  you  wish  to  attend. 

MONDAY,  OCTOBER  2 

Swindon  Branch,  RSPGB,  din- 
ner and  meeting  at  Wragg  Barn 
Golf  Club,  Highworth,  Wiltshire. 
Speaker:  Wally  Dove,  NPA,  'The 
view  from  Mallinson  House'. 
TUESDAY,  OCTOBER  3 
Shropshire   Branch,  RPSGB, 
beer  and  skittles  evening  al  the 
Cock  Inn,  I Ianwood,  Shrewsbury. 
Tel:  0171:;  790612. 
Moray     &     Banff  Branch, 
RPSGB,  SCPPE  meeting  at  the 
Golf  View  Hotel,  Seabank  Road, 
Nairn.  'Diabetes'.  Speaker  Dr  S 
McRury,  Raigmore  Hospital. 
WEDNESDAY,  OCTOBER  4 
Ayrshire  Branch,  RPSGB,  at 
Piersland  House  Hotel  Troon, 
'Methadone  detoxific  ation  -  does 
it  work?'  Speaker:  Dorothy  Smith. 
THURSDAY,  OCTOBER  5 
Eastbourne  &  District  Branch, 
RPSGB,  at  the  Eastbourne  Dis- 
trict General  Hospital.  'Women's 
problems'  Speakers  Man  Mayes 
and  Paul  Card. 

Sheffield  &  District  Branch, 
RPSGB,  at  the  Rutland  Hotel,  452 
Glossop  Road,  Sheffield.  'The 
maintenance  of  catheters  and 
closed  drainage  systems'  Speak- 
er: Jonathan  Kirk. 
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Classified 


Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1 

Box  Numbers  £10.00  extra.  Available  on  request. 

All  rates  subject  to  standard  VAT 

Publication  date  every  Saturday 

Copy  date  4pm  Tuesday  prior  to  publication  date. 

Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 


Contact  Wayne  Manning  Chemist  and  Druggist  (Classified) 
Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 
Tel:  01732  377310  Fax:  01732  368210 
Prepayment  can  be  made  by  cheque  or  by  credit  cards. 


APPOINTMENTS 


Health  Aid 

3  AREA  SALES  MANAGERS 

-  CONSUMER  HEALTHCARE 

North  East  England  -  ideally  based  Leeds/Bradford 
North  West  England  -  ideally  based  Manchester/Lanes. 
West  Midlands  -  ideally  based  Birmingham  area 

Due  to  our  continued  success  we  require  three  dynamic  self- 
starters,  aged  between  22  and  35,  who  thrive  on  challenge, 
hard  work  and  achievement. 

Selling  an  extensive  range  of  nationally  advertised  products 
into  the  retail  pharmacy  and  health  food  store  sectors,  you 
will  be  no  'shrinking  violet'. 

We  need  alert,  dynamic  and  assertive  people,  as  these  are  not 
positions  for  the  weak  willed  or  faint  hearted. 

Please  send  a  complete  C  V  indicating  N/E  or  N/  W  or  W/M  and 
package  requirements  to: 

THE  HEAD  OF  SALES  AND  MARKETING 

HEALTHAID 

16  AINTREE  ROAD 

GREENFQRD,  MIDDLESEX  UB6  7 LA 

NO  AGENCIES  PLEASE 


EAST  SUSSEX 

Pharmacist  required  for 
independent  pharmacy 

*  Minimum  paperwork  *  4V2  day  week 
*  Good  supporting  staff  *  Competitive  salary 
*  Newly  registered  welcome 

Please  reply  to  BOX  NO.  C&D  3494 


NEWS  REPORTER 

Chemist  &  Druggist,  Miller  Freeman's  leading 
weekly  for  the  retail  pharmacy  profession, 
needs  a  news  reporter  to  complete  its 
dedicated  team. 

With  coverage  encompassing  retail,  scientific 
and  political  developments,  we  need  someone 
both  sharp  and  versatile  with  the  ability  to  get 
under  the  skin  of  the  profession  and  write 
incisive  news  stories  and  features. 

The  successful  candidate  will  be  a  pharmacist, 
preferably  with  community  experience. 

Please  apply  in  writing  with  full  CV  to: 

Patrick  Grice,  Editor  Chemist  &  Druggist, 
Private  &  Confidential, 
Miller  Freeman  Professional  Ltd, 
Miller  Freeman  House, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  IRW 


Pharmacist  Manager 

Full  lime  position.  Salary  up  to 
£20,000  for  suitable  applicant. 

Apply  in  writing  enclosing 
current  CV  to: 

john  Donaldson,  53/55  Mill  Street, 
Newra,  Co.  Down,  N.  Ireland 
BT34  1AJ  or  call  after  7pm 
01693  67888 


lanager/Pharmacist 

required  tor  busy  North 
Dublin  city  pharmacy, 
attractive  remuneration 
package. 

Tel:  00-353-1-6620482 
{office  hours) 


BOLTON,  LANCS.  Pharmacist(s)  re- 
quired fur  a  variety  of  hours,  ie  weekends, 
evenings  (7- 10pm),  days  on  a  regular 
basis.  Please  contact  Christine  on  01204 

363030. 


BOLTON,  LANCS.  Trainee  dispensing 
technician(s)  needed  (prefer  that  they 
are  already  on  a  course).  Please  contact 
Christine  on  01204  363030. 


SHOP/DISPENSING  Assistant  required 
London  SE4.  Tel:  0181  692  2823. 


SOUTH  CHESHIRE  and  surrounding 
areas.  Experienced,  reliable  locum  phar- 
macist seeks  1-2  regular  days  per  week, 
also  available  for  occasional  days.  Tel: 
768207. 
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AGENTS 


LOCUMS 


AGENTS  REQUIRED 

To  call  on  Chemists  in  Bedford,  Cheshire,  Northants,  Middx, 
Northern  Scotland  and  Wales.  Other  areas  also  available. 

Supplying  the  most  competitive  range  of  Reading  Glasses 
currently  available  in  the  UK. 

High  commission  rate,  automatic  commission  on  repeat  orders. 

Direct  Perception  Superspecs  Ltd 
37b  New  Cavendish  Street,  London  W1M  8JR 

Tel:  0181  518  2685.  Fax:  0181  554  9716 


LOCUMS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 


EDINBURGH 
0131  2290900 


Place  your  locum  problem  in  the 


NEWCASTLE 
0191-2330506 


MANCHESTER 
0161  7664013 


hands  of  our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


REGULAR  LOCUM  required,  three  days 
a  week.  Wed,  Thurs  and  Fri  Erdington, 
Birmingham  Mr  Patel  0121  3820189. 


LONDON  NW6  locum  pharmacist  re- 
quired for  Wed.,  4th  October,  '95.  Please 
ring  0171-625-9550. 


LONDON  El.  Locum pharmacist  required 
to  work  2  days  per  week  and  holiday 
cover  (near  tube  and  parking  available) 
Tel  Prakash  (0171)  480  679. 

LONDON  OR   HOME  COUNTIES 

Near  London  Pharmacist  available  for 
Saturdays.  Regular  or  occasional  locum 
0181  771  3300. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  40%  -  Inderex  caps,  new 
Tumatic  tablet  counter £40.  Tel:  0171- 
723  5539. 

TRADE  LESS  50%  -  Jevity  liquid 
98x500ml  (exp  5/96),  local  delivery 
considered.  Tel:  01785  212707. 

TRADE  LESS  30%+VAT+POSTAGE  - 
1x30  Conveen  system  5205,  1x30  Hol- 
lister  ostomy  pouch  7165,  1x10 
Allevyn  20cmx20cm  dressings.  Tel: 
0171-207  1138. 

TRADE  LESS  25%-AAT+POSTAGE  - 
5x10  Tarivid  400mg  tabs  (exp  8/97), 
1x10  amps  Droleptan  5mg/ml  (exp 
6/97).  Tel:  016973  21891. 

TRADE  LESS  50%+YAT+POSTAGE 
2x200ml  Frusemide  elixir  10mg/5ml 
(exp  12/95),  2x125ml  Amiloride  solu- 
tion 5mg/5ml  (exp  1/96).  Tel:  01903 
752191. 


TRADE  LESS  30%+VAT  -  Conveen 
urisheath  2x30  %125.  Tel:  01245 
355509. 

TRADE  LESS  50%  -  Uro-tainer  (exp 
96  &  97),  Recormon  1000  (exp  2/96  .V 
4/96).  Tel:  01902  752868. 

TRADE  LESS  30%  -  Rynacrom  com- 
pound nasal  spray  (exp  12/95),  Axid 
150mg  caps  (exp  11/95),  Bradilan 
(exp  8/96).  Tel:  01438  312228. 

TRADE  LESS  30%+VAT+POSTAGE  - 
28  Eucardic  25  (exp  5/97),  Stelazine 
Spansule  122,  12  Zofran  4mg  (exp 
4/96),  10  Zofran  8mg  (exp  8/97), 
Relaxit  4x12  (exp  4/99).  Tel:  0116-266 
8548. 

TRADE  LESS  50%+VAT  -  4x30  Hollis- 
ter  3138,  20x30  Colodress  plus  S862, 
1x30  Colodress  plus  S861.  1x30  Colo- 
plast  bags  25mm  5725  MC2000.  Tel: 
0141-632  1202. 

TRADE  LESS  20%+VAT  -  4x30 
Sandimniun  lOOmg  (exp  8/98),  6x30 


NOTTS,  DERBYS. 

Locum.  Bookings 
now  being  taken  for 
winter  '95  and  1996. 

Phone  Judith  Clark 
on  0115  9731077 
answerphone  or 
0831  450984 
mobile. 


Reliable 
experienced  locum 

available  for 
Sunday  work  in  the 

London  area. 
Tel:  0181  896  1575 


WALTHAMSTOW 

Part-time  locum  required  on 
regular  basis  2-3  eves  per  week 
—  3  to  7pm 

Ring  0181  520  1713 


BUSINESS  FOR  SALE 


k  a  !  J  h  |l.  A  N  D'  &  C 
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219  Harrison  Ro.id.  Belgrave.  Leicester,  LE4  6QN 
Telephone:  (0!  16)  266  5299  Facsimile:  (01  16)  261  0284 


SPECIALIST  IN  PHARMACY  STOCKTAKING, 
VALUATION  AND  TRANSFERS  NATIONWIDE 

II  you  are  considering  selling  your  business  or 

interested  to  buy  one,  contact: 
Mr  R.  A.  Hickinbotham  for  a  confidential  discussion 


stock  taking  and  \\ 
business  transfer 

.v. 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 

URGENT! 


4 


To  keep  pace  with  our  continuing  string  of  successful 
sales  we  require  quality  pharmacy  businesses 
throughout  the  UK  and  Eire. 
For  immediate,  confidential  attention,  contact  us  now. 


Sandimmun  25  (  exp  5/98).  Tel:  01706 
842973. 

TRADE  LESS  20%+POSTAGE  -  Lani- 
ictal  tabs  I00mgx56  (exp  3/98).  Tel: 
01827  262488. 

TRADE  LESS  20%+VAT+POSTAGE  - 

1x100  Rheumox  600  (exp  10/06), 
1x100  Rheumox  (exp  3/07),  1x250 
Camcolit  (exp  12/96)  Tel:  0171-'J.;4 
4591. 

TRADE  LESS  30%+VAT+POSTAGE  - 

1x30  PC3000  Coloplast  8845  (exp 
4/98),  3x20  Convatec  SS2  S200,  1x30 
Convatec  SS2  S260.  Tel:  01294 
601761. 

TRADE  LESS  30%  -  Conveen  mine 
bags  172  box  of  10  (exp  12/95)  Tel 
01232  457629. 

TRADE  LESS  30%+VAT  -  2x100 
Asendis  25  ( exp  10/95  &  4/98),  35  Sep- 
trin  forte  (exp  9/98).  390  Septrin  tabs 


(exp  10/98),  60  DDAVP(exp  2/96),  34 
Fucidin  250mg  (exp  12/95),  51 
Anioxil  caps  500mg  (exp  2/98),  20 
Cedax  400mg  (exp  9/96).  Alrheumat 
(exp  9/98).  Tel:  0154".  560294. 

TRADE  LESS  50%+VAT  -  2x84  Leder- 
fen  talis  300mg  (exp  9/95),  166  Mexi- 
nl  50mg  (exp  5/97),  65  Spasmonal 
caps  (exp  7/90),  Retin  A  OP  0.025% 
(exp  8/96).  Tel:  01835  823732. 

TRADE  LESS  20%+VAT  •  Cyprostal 
50mg,  Viskaldix,  Fentazin  4mg,  Cov- 
ersyl  4mg,  Trasicor  40mg  &  80ntg, 
Hydrea  500mg,  Emflex  50nig,  Ferro- 
c;rad  tabs,  desoxymethasone  500mcg. 
Tel:  01766  8:30437. 

TRADE  LESS  40%+VAT  -  7x  10  Biotrol 
preference  trainable  stoma  bags  reg 
34-630  30mm.  Tel:  01 13-268  5602. 

TRADE  LESS  25%  +  VAT+POSTAGE  - 
Volmax   80mg,   Femoston,  Xanax, 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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BUSINESS  FOR  SALE 


COMPUTER  SYSTEMS 


BUSINESS  FOR  SALE 
SW12  London  Pharmacy 

With  1450  scripes  plus  healthfood  stores. 
Turnover  £240,000  pa.  Rent  £7,200  pa. 
Please  ring  Rinas  6736288 
and  offers  invited. 


LONDON  SW12 

Lock  up  shop,  NHS  PX1450  pm. 
Turnover  £240,000  pa.  Offers  invited. 

Rent  £7,200  pa. 
Tel:  0181  673  6288. 

Health  reasons. 


HALF  A  PHARMACY 
FOR  SALE 

Enthusiastic  partner  required,  able  to 
work  3  days  per  week  for  small  pharmacy 
in  Rossendale,  Lancashire.  Flexible 
situation. 

Telephone  Mr  Taylor  0 1 729  8306 1 8 


COMPUTER  SYSTEMS 


JRC  Multi-user  software  -  now  you 
CBn  do  two  things  at  once. 


Contact  us  on  FREEPHONE: 
0500  947116  for  details  of 
our  current  offers. 


John  Richardson  Computers  a  division  of  Taylor  Nelson  AGB  pic. 


PILLS  -  Patient  Medication  Records 

POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

ieorge  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 


CQMPUTMQ  ltd 


Telephone:  01905  795335 
Fax:  01905  795345 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


Voltarol  75mg  SR,  Rythmodan, 
Retard,  Hollister  3314,  Vitaquick.  'IV!: 
017 1-387  9585. 

TRADE  LESS  30%+VAT  -  120  Lopid 
300mg  caps  (exp  12/95),  719  Nozinar 
25mg  tabs  (exp  3/98),  80  Nuelin  SA 
250mg(exp  12/95),  25  Banibee  lOOmg 
(exp  11/95),  2x100  Calcichew  500mg 
(exp  12/96).  Tel:  01702  715485. 

TRADE  LESS  20%+VAT  •  3x100 
Aspav  tabs.  Tel:  0181-428  4333. 

TRADE  LESS  25%+VAT+POSTAGE  - 
30  Trartsiderm  nitro  10,  1x84  Lipantil, 
152  Lopid  300mg,  28  Slow  Trasicor, 
73  Anturan  lOOnig.  Tel:  0115-978 
7472. 

TRADE  LESS  35%+VAT+POSTAGE  - 

30  Transiderni  Nitro  lOmg,  210  Loron 
400mgcaps.  Tel:  01443  090220. 
TRADE  LESS  30%+VAT  -  36  High 
energy  Kresubin  neutral  1x100 
Madopar  CR,  1x60  Adifax  raps  (exp 
8/97),  1x00  Diurexan  (exp  7/92).  Tel: 


0151-339  3123. 
TRADE  LESS  25%  -  Norgalax  micro 

enema,  Tri-minulet,  Ditropan  5mg. 

Tel:  0181-520  5820. 
TRADE  LESS  30%+VAT  -  Conveen 

Urisheath   2x30   5125.   Tel:  01245 

355509. 

TRADE  LESS  35%+VAT+POSTAGE  - 

Maxolon  SR  caps,  Nitrodur  0.6 
patches,  Nystan  oral  tabs,  Orelox 
tabs.  Tel:  0181-554  9339. 

TRADE  LESS  30%+VAT  -  174  Leuk- 
eran  2mg  tabs  (exp  7/96),  75  Leuk- 
eran  5mg  (exp  7/96),  4  Betaloc  SA 
tabs  (exp  10/97),  25  Bambec  lOOmg 
(exp  11/95),  500  Nozinan  25mg  (exp 
3/98).  Tel:  01702  715485. 

TRADE  LESS  40%+VAT+POSTAGE  - 
Nimotop  30mg,  Britlofex  1x60, 
Biotrol  integrale  32-840,  Cacit  500mg. 
Tel:  018M60  1425. 

TRADE  LESS  50%+VAT+POSTAGE  - 
1x10  Metrodin  HP  75iu  (exp  10/95). 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


All 

Net-  Workable 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

f'he  Old  Police  Station,  Golden  hill.  Ley  land  PR5  2NN 
Tel  (01772)  622839  fAX  (01  772)  6228  79 


PACE  fieta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTR1NCHAM  WA14  1AR 


Tel:  01276  33819. 
TRADE  LESS  30%  -  Provera 
100mgxl90,  Myocrisin  50mgx25,  Brit- 
lofex31,  Emflex  71,  Danol  200mgx56, 
Cyprostat  50mgx68.  Tel:  01963 
32205. 

TRADE  LESS  30%+VAT+POSTAGE  - 

1x30  Ooloplast  8520,  5x5  Surgicare 
S354,  2x30  Surgicare  S266.  Tel:  01472 
822008. 

TRADE  LESS  50%+VAT+POSTAGE  - 

55  Zantac  150mg  eff,  94  Rythmodan 
retard,  100  Dramamine  50mg,  3x2g 
Fortum  inj,  10x2ml  Amikin  500mg  inj. 
Tel:  01304  812242. 

TRADE  LESS  30%  -  Varidase  combi- 
pack,  Sandostatin  lmg.  Tel:  01704 
28437. 

TRADE  LESS  40%  -  2x30  Transiderm 
nitro  10,  76Cytotec,  130  Provera  5mg, 
45  Adizem  SR  180mg,  194  Dyspaniet 
chewtabs,  79  Ilosone  250mg,  100 
Deteclo.  Tel:  0121-358  3588. 

TRADE  LESS  25%+VAT  -  5x56  Lopid 
600mg  (exp  3/97),  42  Paramax 
sachets  (exp  5/96),  84  Lederfen  caps 
300mg  (exp  1/97),  100  Anafranil  50mg 
(exp  12/95).  Tel:  01232  301638. 

TRADE  LESS  40%+VAT+POSTAGE  - 

56  Predenema  lOOmls,  8  boxes  S261, 


1  box  S236,  1  box  S352.  Tel:  0181-767 

6005. 


FOR  SALE 


NORDIA  PHARMACY  SHOPFIT- 
TINGS  -  Late  1960s,  complete  set, 
will  separate.  Tel:  0151-520  2496. 

TRADE  LESS  30%+VAT+CAR- 
RIAGE  NEGOTIABLE-  Various 
Photo-Me  imager  chemicals,  paper 
etc.  Tel:  01453  882146. 

KIS  IMAGER  135RA  MI  NT  LAB  -  12 
months  old,  £14,500  plus  vat  ono, 
compact,  easy  to  use,  excellent  qual- 
ity. Tel:  0171-207  3077  daytime. 

LINK  2  PHARMACY  COMPUTER  - 
Updates  till  September  95.  printer 
inclusive,  S480  ono.  Tel:  0171-262 
4860. 

COMPLETE      SHOPFITTl:- GS  - 

Excellent  condition,  mahogany 
effect  finish,  including  counters, 
shelving  display  cabinet  eic,  very 
cheap,  buyer  collects.  Tel:  01367 
252285  Gloucestershire. 
TAKIO  TP606  BLOOD  PRESSURE 
MACHINE  -  Regularly  serviced, 
buyer  to  collect,  £90  ono.  Tel:  0161- 
789  3207  Eccles. 
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PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples, 


UK's  fastest 
growing  network  of 
independent 
pharmacists 

 the  Privilege 

of  Independence. 


Wish  to  become  a  member?     NllCcire  pic 

Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


l  I 


medtdtte  pic 

Tel:  0181  841  4144  Fax:  0181  841  8390 


BRflun 


INDEPENDENT  2000  ENERGY  CELLS 


BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


Labels  Direct  94  Ltd 

Self  adhesive  labe.  specialists 
and  commercial  printers 

For  all  your  printing 
requirements  contact  us  on 

Telephone  0151  949  0567  or 
Facsimile  0151  949  0747 


PRACTICE 


EBLfflFUEITt 


a 

Original  and  artistfc  practice  leaflets  that 
promote  YOUR  business,  not  the  profession  as 
a  whole  -  at  the  right  price 
Run  by  a  Pharmacist  tor  pharmacy 


Tel/Fax:  (01 16)  2513577 


Coloured  Chemist's  Jars  and  Bottles 
Required  by  Private  Collector 

Sensible  prices  please. 

Tel:  0113  265  3624 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  <t- 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorpoiated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BL< )(  K  CAPITALS 


Surname  . .  . 
First  names . 
Address . . . . 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  cop\  (maximum  10  words) 
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SECURITY 


VIDEO  SECURITY 


BEAT  THIS!!! 

14"  COLOUR  TV  WITH  BUILT  IN  8  HOUR  VCR,  REMOTE 
CONTROL,  COLOUR  CCD.  CAMERA,  SONY  CHIP  WITH 
8MM  LENS,  BRACKET  &  CABLE 
ALL  FOR  ONLY  £899  +  VAT 

FASIT  SECURITY  FREEPHONE 
0800  393843 

Offer  subject  to  availability  &  pre-payment 


STOCKTAKERS 


Frankland  &  Co 


Telephone:  (01  16)  266  5299  Facsimile:  (01  16)  261  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


Comprehensive 
stocktaking  and 
business  transfer 


?mber  ot  Ihp  Trade  Valuers  Institute 


\SSl  RED  ORG  \W  \  ri( 


SHOPFITTINGS 


STOCK WANTED 


4  lljj  VISUAL  MERCHANDISING 
AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ol  Glass  Cube  *  Open  Frame  Displays 


2JB 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


J 
ifm 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


WASTE  DISPOSAL 


QICKMANS  PHARMACY 
Forest  Hill  •  London 


woodstylp! 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.PA. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax  01480  495826 


PHARMA  WASTE  SPECIALISTS 
The  professional  disposal  alternative... 

*  CD  destruction  kits 
■k  'Cellar'  chemical  clearances 
•k  Clearance  of  Poisons  &  General  Pharmaceuticals 


Pharma  Waste  Specialists  are  licensed  carriers  and  operate 
throughout  London,  Southern  England  and  South  Wales. 

...  for  pharmaceutical  and  clinical  waste. 

Unit  10,  Guildbourne  Centre,  Worthing,  West  Sussex  BN1 1  1 LZ. 
Telephone/FAX:  01903-820574  or 
Mobile:  0850-529202/0836-696215 


SIT 
&iV 


"THE  PROFESSIONAL 
STOCKTAKING  SERVICE" 

Stock  Valuation.  Business  Changes  etc. 
1'lease  contact: 
Peter  O'Leary 
TEL/FAX:  01268  777954 
9  Nevern  Close,  Rayleigh,  Essex  SS6  7PQ 


Valuers 


0jC|K|T|A!Kj  I  jN'G 
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VETCHEM' 

PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

SPECIAL  OFFERS  ON: 

Drontal  Plus  Dog  Wormer  -  Sectine  Insecticide  -  Otodex  Ear  Drops 
Equalan  Horse  WMR  -  Equivurm  WMR  -  Harkers/Vydex  Pigeon  Products. 
PHONE  FOR  DETAILS  0800  387348 
Brian  G.  Spencer  Ltd,  Common  Lane,  Fradley,  Lichfield,  Staffs.  WS13  8LQ 


TO  PROMOTE  YOUR  PRODUCT  OR 
SERVICE  IN  CHEMIST  &  DRUGGIST 
CLASSIFIED  CONTACT  WAYNE 
MANNING  ON  01732  377214 
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STOCK  FOR  SALE 


Tel:  01527  502600 


891  Bristol  Rd  Sth,  Northfield,  Birmingham 


KNIGHTS 

Forget  it  all  for  an  Instant  cK  One 

Free  50ml  Edt  of  the  new  Calvin  Klein  cK-One 
if  you  scratch  up  an  order  to  £500  on  this  list 
It  could  be  you! 
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10.77 

Coolwater  40ml  Fell  Sprav 

11.50 

Cerutti  Femme  18X1  30ml  Sprav 

12.95 

Cerutti  Femme  18S1  50ml  Sprav 

17.95 

Deci  Dela  (Nina  Ricci)30ml  spra\ 

16.50 

Diorella  30ml  edt  spra> 

11.50 

Drakkar  Noir  50ml  Aftershave 

10.50 

Dune  30ml  edt  sprav 
 1  , 

13.95 

Eau  Sauvase  50ml  Aftershave 

12.50 

Estee  1  3gm  spray 

12.95 

Fidji  30ml  Edt  Sprav 

11.95 

Gio  (Armani)  50ml  Edp  Sprav 

19.50 

1  riorgio  Ladie.s  30ml  edt  Sprav 

12.95 

Heirera  100ml  Aftershave 

12.95 

Jazz  50ml  Aftershave 

10.95 

Kouros  50ml  Altershave 

11.95 

Kouros  50ml  Fdt  Sprav 

13.95 

FREE/o/ 

Black  Velvet  25ml  Col  Spras 

2.95 

Blue  Stratos  50ml  Aftershave 

2.50 

P.lue  Stratos  100ml  Aftershave 

3.50 

Cachet  30ml  Edt  Sprav 

3.50 

Chique  25ml  Cologne  Spra\ 

2.95 

Charlie  100ml  Edt  Spra\ 

6  511 

Charlie  Red  50ml  Spra\ 

4  50 

L'aimant  Creams  Skin  Perfume 

2.95 

L'aimant  50ml  Pdt  Spras 

5.50 

English  Rose  Triple  Pack  Soaps 

1.95 

Enigma  50ml  Edt  Spras 

7.50 

Exclamation  (Cots )  15ml  Snras 

3.25 

Flair  100ml  Unboxed  Spras 

4.25 

Freesia  Triple  Pack  Soaps 

2  95 

Gold  75ml  Aftershave 

2.50 

Intimate  1 5ml  Edt  Spras 

3.95 

Insismiu  50ml  Aftershave 

1.75 

Insignia  Rio  50ml  Aftershave 

1.75 

Insignia  Olympian  50ml  Alter 

1.75 

Je  Reviens  50ml  Fdt  Spras 

3  50 

1  ace  25ml  Fdt  Spras 

2  95 

Miss  Dior  50ml  Cologne  Sprav 

1  J.  o 

Vlitsouko  30ml  F.dt  Spras' 

1 1 . 

Narcisse  50ml  Fdt  Sprav 

1 4 .  V  3 

Oscar  de  la  Renta  30ml  Edt  Spras 

In  < 1 b 
HI.  Ml 

Paco  Rabanne  50ml  Altershave 

y .  y  n 

1'aco  Rabanne  30ml  Edt  Sprav 

Paloma  Picasso  30ml  sprav 

1 D.  yj 

Passion  25ml  F.dt  Spras 

in 
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Private  Collection  30ml  sprav 

LA.  Ml 

Quorum  50ml  Altershave 

l.yTi 

Acjua  Quorum  100ml  Altershave 

1  1  IX 

Red  for  Men  100ml  Altershave 

15.95 

Red  Door  50ml  Sprav 

16.25 

Rive  Gauche  25ml  Edt  Sprav 

9.95 

Sculpture  30ml  Edp  Sprav 

14.25 

Shahmar  50ml  edt  sprav 

11.95 

Sunflowers  (Arden)  50ml  Spray 

12.75 

Sun. Moon  &  Stars  30ml  Spras' 

1 1.95 

Tabu  1 00ml  edt  spras 

3.95 

Vanderbilt  1  5ml  edt  Spray 

2.95 

Vanderbilt  30ml  edt  Sprav 

6.50 

White  Diamonds  30ml  Edt  Spras 

12.50 

Wings  (Ladies)  30ml  Edt  Sprav 

12.95 

Xervus  100ml  Attei shave  Spray 

16.95 

XS  pour  File  30ml  Edt  Sprav 

14.95 

XS  Mens  Paco  30ml  Edt  Sprav 

7.95 

Ysatis  50ml  edt  sprav 

17.95 

) 614242 

Jovan  25ml  Cologne  Sprav 

3.95 

Jo  van  100ml  Unboxed  Spray 

3.95 

Lavender  30ml  Spras' 

2  50 

Lavender  10()g  Talcum 

1.99 

Lavender  50ml  Watch  Bottle 

2  "5 

Lavender  lOOg  Boxed  Soap 

99  p 

Lilv  of  the  Valley  (x3)  Soaps 

1.95 

Via  Griffe  50ml  Edt  Spras 

3  50 

Mandate  100ml  Aftershave 

5.95 

Msstique  100ml  Unboxed  Spras 

3.50 

Old  Spice  75ml  Aftershave 

2.95 

Old  Spice  Pre-Electric 

2.95 

Old  Spice  Talc 

1.95 

Pauan  3  5ml  Perfume 

4.25 

Paaan  100ml  Unboxed  Sprav 

3.95 

Panache  25ml  Unboxed  Spras 

1  95 

Pmk  Lace  25ml  Col  Sprav 

3.25 

Sweet  Pea  Triple  Pack  Soaps 

1.95 

So  ?  20ml  Snras 

2  99 

Tsseeti  50ml  Cologne  Spiav 

3.45 

White  Satin  25ml  Col  Spras 

2.95 

Offer  Ends 
Tel:  01527  502600 
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Fax:  01527  502949 


comes  first  in  Europe 


She's  beaten  Royalty,  she's 
beaten  the  rest  of  Britain  and 
now  pharmacist  Georgina  Frith 
has  beaten  the  best  Europe  has 
to  offer  -  and  all  on  horseback! 

Georgina,  following  the  fam- 
ily's pharmacy  tradition  at  Frith 
Bros  pharmacy,  Wallington,  Sur- 


rey, became  the  first  Briton  to 
take  the  overall  gold  medal  at 
last  weekend's  European  Pony 
Teams  Championships  at  Breda, 
the  Netherlands  (C&D  August 
19,  p2!i6).  Her  sterling  efforts 
also  helped  the  British  team 
secure  third  place. 


Her  pharmacist  mother  and 
father,  Patricia  and  Michael, 
were  there  to  cheer  her  on,  with 
celebrations  going  on  "ad  infini- 
tum", says  Patricia.  However,  she 
was  back  to  reality  with  a  bang 
once  the  event  was  over:  attend- 
ing a  needle  exchange  course! 


Paddling  to  the  Moss  beat 


Derek  Hunter  (left)  of  Hunters 
Chemists,  with  pharmacies  in 
Prestwick,  Troon  and  Kilmarnock, 
has  won  Kodak's  Stake  your 
Claim'  wholesale  promotion.  He 
gets  a  weekend  away  in  Paris  to 
attend  the  1995  Prix  de  L'Arc  de 
Triomphe  at  Longchamp. 
Presenting  the  prize  are  Ros 
Munday  (centre),  Kodak  national 
account  manager  for  independent 
pharmacies,  and  Dawn  Sutcliffe, 
trade  marketing  manager,  Kodak 
pharmacy  sector 


Moss  Chemists'  team  of  hard- 
paddling  dragon  boat  racers  was 
pipped  to  a  photo-finish  second 
place  in  the  final  of  the  British 
Dragon  Boat  Association  Charity 
Challenge  Grand  Final. 

The  event,  in  which  20  crews 
competed,  was  staged  on  the  Ser- 


pentine in  Hyde  Park,  London,  on 
September  17  as  part  of  the  Hong 
Kong  in  the  Park  Festival. 

Moss  earned  a  place  after  com- 
ing third  in  regional  heats  at  Hen- 
ley. The  team  took  the  event  very 
seriously,  training  twice  a  week 
with  local  team,  the  Firebirds. 


Moss'  dragon  boat  team  featured  several  of  the  old  and  hold'  from 
head  office,  including  marketing  director  Steve  Duncan  (second  right), 
Andrew  Lane  (fifth  left),  development  manager;  Martin  Beint  (second 
left),  product  planner;  John  Bellingham  (sixth  left),  assistant  space 
planning  manager;  and  regional  executive  Paul  Harrison  (sixth  right) 


APPOINTMENTS 


inspector  for  Isle  of  Man 

Michael  Morrison  has  been  ap- 
pointed medicines  inspector  for 
the  Department  of  Local  Govern- 
ment and  the  Environment  on  the 
Isle  of  Man. 

A  pharmacist  with  experience 
in  community  practice  on  both 
the  IoM  and  in  the  UK,  he  takes 
over  the  job  from  Ray  Hands,  who 
has  retired. 

Under  Manx  law,  the  medicines 
inspector  is  the  combination  of  a 
Medicines  Act  inspector  and  the 
registrar  of  pharmacies,  saddlers 
and  agricultural  merchants.  He  is 
also  responsible  for  the  issuing  of 
import  licences  for  Controlled 
Drugs  and  the  inspection  of  any 
record-keeping. 


Impharm  Nationwide,  a  phar- 
maceutical and  surgical  ap- 
pliance wholesaler,  and  part  of 
the  Intercare  Group,  has 
appointed  Tony  Norris  as 
commercial  and  development 
director.  He  joined  the  com- 
pany in  1992  having  worked  for 
Macarthy  Pharmaceuticals  and 
Thomas  Kerfoot. 
Unichem  has  promoted  David 
Evans  and  Paul  Harroway 
from  account  development 
managers  to  regional  sales 
managers.  Mr  Evans  will  be 
responsible  for  the  Home 
Counties,  East  Anglia,  north 
London  and  Essex;  and  Mr 
Harroway  for  the  rest  of  the 
South,  including  Chessington, 
Exeter  and  Croydon. 


Putting  pharmacists  in  the  picture 


Pharmacists  in  the  London  Met- 
ropolitan area  are  being  encour- 
aged to  assist  the  police  in 
returning  stolen  goods  to  their 
rightful  owners. 

Graham  Sugden,  a  crime  pre- 
vention officer  in  south  London, 
lias  been  visiting  pharmacies  in 
his  area  to  make  them  aware  of 
the  Bumblebee  Imaging  system, 
which  can  match  recovered 
goods  with  pictures  of  stolen 
items.  Taking  photographs  of 
valuable  items  is  the  key  to  the 
campaign,  and.  as  he  pointed  out, 
"Pharmacies  are  where  many 
people  buy  photographic  equip- 
ment   and    have    their  films 


processed,  so  pharmacists  and 
their  staff  are  ideally  placed  to 
promote  the  initiative." 

Members  of  the  public  are 
asked  to  photograph  valuable 
items  of  property  and  keep  them 
in  a  safe  place.  If  these  items  are 
subsequently  stolen,  the  photo- 
graphs are  placed  on  t  he  imaging 
system,  where  they  may  match 
some  recovered  goods. 

Thousands  of  items  cannot  be 
restored  to  their  owners,  as  the 
police  have  no  way  of  identifying 
their  origin.  Promoting  this  initia- 
tive could  produce  some  more 
satisfied  customers  for  you  and 
for  the  police. 


Hull-hased  Seven  Seas  has  donated  £10,000  towards  the  Royal 
National  Lifeboat  Institute  Hnmiber  Lifeboat  Appeal,  and  followed  it  up 
with  themed  point  of  sale  material  and  consumer  leaflets  for 
pharmacies.  Handing  over  the  cheque  are  (left  to  right):  Seven  Seas' 
managing  director,  Clive  Dixon;  Pauline  Speed  and  Brian  Bevan  from 
the  RNLI;  and  Alan  Clements,  corporate  director  of  Seven  Seas 


All  rights  reserved,  No  par!  of  I  his  publication  may  he  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
in  retrieval  system  without  the  express  prior  written  consent  ol  'I  he  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller 
Freeman  Professional  Ltd  may  pass  suitable  reader  addresses  to  other  relevant,  suppliers.  If  you  do  not.  wish  to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  Miller 
Freeman  Professional  Ltd.  Origination  by  London  Scanning,  24a  Shore  Rd, London,  Printed  by  SI  Ives  (Dillingham)  Ltd,  Dillingham,  Kent.  Registered  at  the  Post  Office  as  a  Newspaper  18/18/8S 
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The  Autumn  1995 NPA  Challenge  Cup,  organised  in  conjunction  with  Pharmacy 
Today  and  Chemist  and  Druggist,  will  take  place  at  tlx'  Hadden  Hill  Golf  Club  at 
Didcot  in  Oxfordshire,  close  to  the  M4  and  M40  motorways,  on  Tuesday  17th  ( October. 
Lunch  sponsored  courtesy  of  The  Wisebuys  Buying  Group. 


Till  NATIONAI 
PHARMAl  I  I  UK  Al 
ASS<  ii  IAIH  IN 
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Join  us  at  the  exclusive  Hadden  Hill  Golf 
Club  for  the  second  NPA  Challenge  Cup 
competition  this  year  and  enjoy  a  great 
day's  golf  in  the  company  of  fellow 
pharmacists.  The  club  has  excellent  facilities 
and  the  fairways  and  greens,  on  which  our 
competition  for  the  prestigious  'NPA 
Challenge  Cup'  will  take  place,  are  of  an 
exceptionally  high  standard. 

Our  hugely  popular  golf  day  is  open  to 
golfers  of  all  standards  but  places  are  limited, 
so  anyone  who  has  not  registered  their 


interest  in  playing  should  do  so  by  returning 
the  form  below  as  soon  as  possible. 

The  day  will  begin  with  coffee  and  biscuits 
before  the  morning  team  competition  over  9 
holes.  Following  lunch,  which  will  be 
sponsored  courtesy  of  the  Wisebuys  Buying 
Group,  the  individual  competition  will  begin. 
The  Stableford  rules  competition  will  be 
played  over  I  8  holes  and  incorporates  integral 
competitions,  plus  other  individual  prizes. 

The  evening  provides  a  chance  to  relax  over 
a  drink  in  the  elegant  clubhouse  before  a  three 
course  dinner,  speeches  and  prize  giving. 


Fee  for  the  full  day's  activities  is  £69  including  VAT. 

if  J  H  iklY  nui  ii)  bb  j±U 
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So  send  off  the  coupon  today  to: 

Richard  Langrish  Associates, 
Osborne  House, 
13-19  Ventor  Road, 
Sutton, 

Surrey,  SM2  6AQ. 

Or  fax  it  to:  0181  288  0844 

For  further  details, 
call  Richard  Langrish 
on  0181  288  0833. 


Please  send  me  (no  of  persons)  tickets  for  the  1995  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


Telephone  No: 


Handicap 


i  


 i 


For  the  treatment 
of  verrucas,  warts, 
corns  and  calluses 


l  Uniquely  formulated,  clinically  proven  treatment 
I  Dries  to  form  a  water-resistant,  protective  barrier 
I  Designed  to  inhibit  spread  of  the  verruca/wart  infection 
No  plasters  necessary  ■  Simple,  once-daily  application 


bazuka 


bazuka 


p|      tor  the  treatmertol  vemicas,  warts,  corns  and  cailuses 

salicylic  acid,  lactic  acid 


i 


Bazuka  has  soared  past  the  competition  into  Brand  Leadership  and  is  on  target  to  exceed  over 
a  million  pack  sales  in  less  than  a  year. 

And  now  we  are  really  going  to  ignite  the  afterburners  with  heavyweight  National  TV,  Press  and 
Radio  advertising  running  from  Autumn. 

Remember,  Bazuka  is  a  Pharmacy  Only  product,  so  all  that  extra  demand  will  be  homing  in  to 
you,  the  pharmacist. 

Make  sure  you're  well  stocked  for  another  Supersonic  Sales  Boom  with  Bazuka  -  the  Top  Gun 
for  Verrucas! 

Bazuka  -  the  biggest  selling  verruca/wart  product  on  the  market  AND  it's  Pharmacy  Only! 

BAZUKA  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd..  Hitchin,  UK.  Distributed  by  ODD  Ltd.,  94  Rickmansworth  Road,  Wattord,  Herts  WD1  7JJ.  Active  Ingredients:  Salicylic  Acid  BP  12  0%  w/w. 
Lactic  Acid  BP  4  0%  w/w.  Also  contains  Camphor  BP,  Pyroxylin  BP,  Elhanol  (96%),  Ethyl  Acelale  Indications:  For  the  treatment  of  verrucas,  warts,  corns  and  calluses  Directions  for  adults,  including  the  elderly, 
and  children:  Apply  one  or  two  drops  to  the  lesion  and  allow  to  dry  to  lorm  a  small  white  patch.  The  following  day,  carefully  peel  or  pick  otf  the  dried  patch,  and  apply  fresh  gel.  Once  every  week,  before  applying  fresh 
gel,  gently  rub  the  treated  surface  with  the  emery  board  provided  Continue  treatment  until  the  condition  has  resolved  This  may  take  up  lo  12  weeks  lor  certain  verrucas  and  warts.  Contra-indications:  Not  to  be  used  on  the  face 
or  anogenital  regions,  or  by  diabetics  or  individuals  with  poor  blood  circulation.  Not  to  be  used  on  moles,  birth  marks,  hairy  warts,  or  any  other  lesion  lor  which  Ihe  gel  is  not  indicated  Nol  to  be  used  in  cases  of  sensitivity 
to  any  of  the  ingredients  Precautions  and  Warnings:  Keep  away  from  the  eyes,  mucous  membrane  and  from  cuts  and  grazes  Avoid  spreading  onto  surrounding  normal  skin.  Do  not  use  excessively  Some  mild, 
transient  irritation  may  be  expected,  but  in  cases  of  more  severe  irritation,  treatment  should  be  discontinued  Avoid  inhaling  vapour,  and  keep  cap  lirrnly  closed  when  not  in  use.  Avoid  contact  with  clothing,  fabrics,  plastics 
and  other  materia!  as  it  may  cause  damage.  Keep  all  medicines  out  ol  the  reach  of  children.  HIGHLY  FLAMMABLE  Keep  away  trom  Names.  Store  at  room  temperature  (not  exceeding  25°C),  with  the  cap  replaced  tightly, 
I  FOR  EXTERNAL  USE  ONLY  |.  Legal  Category: [p] (PL01 73/0161)  Packs:  5g,  RSP  £3.95  (£3.36  exc  VAT)  9/95. 


